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LETTERS 


FUN.  FUN.  FUN  ON  THE  AUH 

Ve  slogged  through  a  lot  of 
inches  on  this  sordid  [Jayson  Blair] 
affair  [“The  Blair  Watch  Project,”  E&P 
Online,  May  12],  Yours  were  most  fun. 

DANIEL  RUBIN 
EUROPEAN  BUREAU  CHIEF 
Knight  Bidder  Newspapers 
Berlin 

THE  PARTICULAR  VS.  THE  UENERAl 

OUR  COLUMN 

titled  “The  Blair 
Watch  Project” 
raised  many  good  points  of 
the  incident  to  be  probed. 

Do  you  think  this  is  an 
institutional  problem  at 
The  New  York  Times  or  a 
moral  issue  among  media 
employees,  considering 
other  incidents  such  as 
the  Los  Angeles  Times 
photojoumalist  editing 
photos  of  the  war,  the  Fo.x 
TV  crew  smuggling  the 
Iraqi  artworks,  and  the 
Mainichi  Shimbun  reporter  with  the  device 
exploded  in  Jordan? 

MIYUKI  SATO 
Irvine,  Calif 

ULANXETY-RIANK  TIMES 

WHAT  WAS  PARTICULARLY 

interesting  about  Jayson  Blair’s 
purchase  of  a  blanket  was  that, 
according  to  The  New  York  Times,  Blair 
said  he  bought  it  for  his  hotel  room  in 
Washington.  Mavbe  I’ve  just  been  lucky. 


but  every  time  I’ve  stayed  at  a  hotel  in  D.C,, 
the  bed  came  with  blankets.  And  if  it 
hadn’t.  I’d  have  called  the  front  desk, 
rather  than  go  looking  for  a  Marshalls. 

In  all  seriousness,  the  most  amazing 
thing  about  all  this  Is  that  the  Times  runs 
stories  based  on  unnamed  sources  without 
requiring  its  reporters  to  tell  the  editors 
who  the  sources  are.  That  strikes  me  as 
insane  regardless  of  the  reporter’s  level  of 
experience  or  the  importance  of  the  story. 

PETER  KEY 
Philadelphia  Business  Journal 


CTRAN6E SCENE 

Your  dissection 
of  the  w  eirdness 
in  The  New  York 
Times! idcyson  Blair  case 
was  great.  I  identified 
some  of  the  same  bizarre 
doublespeak  while 
reading  it,  but  you  really 
brought  it  together  in  a 
concise  and  hilarious 
piece.  Good  show! 

KEVIN  HOFFMAN 
Cleveland  Scene 

Correction 

In  “Pugilism  Sound:  Gloves  off  in 
Seattle  JOA  fight,” May  5,  p.  4,  E&P 
suggested  incorrectly  that  the  San 
Antonio  (Texas)  Light  and  the  San 
Antonio  Express-News  were  parties  to 
a  joint  operating  agreement  before  the 
News  Corp.  sold  the  Express-News  to 
the  Hearst  Corp.,  which  put  out  the 
Light.  In  fact,  the  two  papers  competed 
in  all  areas  of  their  operations  until  the 
transaction. 


LETTERS 

E&P  ■welcomes  letters.  Send 
them  via  e-mail  to  letters@ 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 


- -  50  YEARS  AGO  - 

NEWSPAPERDOM*  FROM  EDITOR  &  PUBLISHER 


MAY  16,  1953: 

The  transcript  of  New  Ybrk  Post 
Editor  James  A.  Wechsler’s 
examination  by  U.S.  Sen.  Joseph  R. 
McCarthy,  R-Wis..  is  being  referred 
to  a  committee  of  the  American 


Society  of  Newspaper  Editors  for 
study  as  to  whether  there  is  any 
possible  infringement  of  the 
freedom  of  the  press. 

Disallowing  all  of  the  union’s 


objections,  the  National  Labor 
Relations  Board  this  week  formally  j 
ordered  the  International  lypo- 
graphical  Union  to  stop  trying  to 
obtain  illegal  closed-shop  condi-  ' 

tions  in  the  newspaper  business,  i 
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THIS  WEEK  ON  THE  WEB 

Exclusively  on  editorandpublisher.com ... 

When  journalism  itself  becomes  the  news,  we 
know  we  re  in  trouble.  EiP  Editor  Greg  Mitchell  j 
offers  an  unflinching  14-point  response  to 
The  New  Ikrk  Times'  four-page  mea  culpa 
(“Headlines.”  May  12). ...  Meanwhile.  EiP 
Associate  Editor  Joe  Strupp  talks  with  Times 
Managing  Editor  Gerald  Boyd  about  the  future  of 
diversity  at  his  paper  (“Headlines.”  May  13). ... 

Rafe  Bartholomew  grabs  a  sneak  peek  at  a  PBS 
interview  with  the  late,  great  Robert  SL  John 
(“Headlines.”  May  14). ...  Columnist  Charles 
Bowen  explores  a  geology  Web  site  that  will 
make  you  see  rocks  in  a  whole  new  light ...  Plus 
a  new  Photo  of  the  Week  and  E&P  Online  Poll. 
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PROM  LEFT:  HK1.AYNE  SEIDMAN;  CHIP  EAST/REUTERS 


Everyone  agreed 
The  New  York 
Times  report  on 
Jayson  Blair's 
misdeeds  published 
on  Mother’s  Day 
was  long.  But  how 
long  was  it? 

The  Associated 
Press  said  it  was  a 
7,500-word  story. 
Albert  R.  Hunt, 
columnist  for  The 
Wall  Street  Journal, 
counted  14,500 
words  in  the  “compre¬ 
hensive”  account, 
while  a  Journal  news 
story  referred  to  an 
“article  of  more  than 
7,200  words."  The 
Washington  Post, 
Newsday  in  Melville, 
N.Y.,  and  The  Sun  in 
Baltimore  said  the 
package  weighed  in 
at  13,800.  Financial 
Times  columnist 
Gerard  Baker  had  it  at 
10,000. 

The  official  count, 
according  to  New  York 
Times  Co.  spokes¬ 
woman  Catherine  J. 
Mathis:  6,630  words 
in  the  front-page 
article  and  its  two- 
page  jump,  and  7,397 
words  in  the  two-page 
examination  of  Blair’s 


Many  of  her  readers,  however,  thought  she  was 
trying  to  pull  a  fast  one.  “You’re  no  better  than  Jayson 
Blair,  and  I  would  think  you’ve  learned  from  his 
public  humiliation  that  you  can’t  make  things  up,” 
one  caller  told  her. 

“Every  single  message  had  Jayson  Blair’s  name  in 
it,”  a  still-shaken  Schultz  recalled  last  week.  Repeat¬ 
edly,  her  callers  and  e-mail  correspondents  angrily 
ripped  Times  management  for  allowing  the  decep¬ 
tions.  Schultz  had  figured  the  Blair  affair  was  too 
much  of  an  inside-media.  New  York-sort  of  story  to 
matter  to  her  Cleveland  readers.  She  said  she  knows 
better  now.  “I  don’t  think  this  one  is  going  away,” 
Schultz  said.  “Columnists  do  a  lot  of  [public]  speak¬ 
ing,  and  I  suspect  I’ll  be  speaking  about  this  for 
months  to  come.” 

As  the  reaction  grew  through  the  week  to  The 
Neu'  York  Times  revelations,  newspapers  across  the 
nation  began  to  realize  that  Jayson  Blair  is  now  their 


Fallout  from  the  misdeeds  of  the 
young  ‘New  York  Times’  reporter 
drifts  dangerously  across  the  U.S 


BY  MARK  FITZGERALD 

CHICAGO 

CONNIE  Schultz’s  May  12  column  in  7>f£ 
Plain  Dealer  in  Cleveland  had  nothing  to  do 
with  former  reporter  Jayson  Blair,  yet  within 
hours  of  its  publication,  dozens  of  angry  readers 
had  left  messages  accusing  her  of  being  just  like  the 
27-year-old  whose  record  of  fabrication,  plagiarism, 
and  misrepresentation  had  been  laid  out  the  day 
before  in  a  massive  account  by  The  New  York  Times. 

Schultz  had  written  about  a  lesson  in  respect  from 
encounters  with  two  cab  drivers.  But  she  hadn’t 
mentioned  their  names,  for  what  she  thought  were 
very  good  reasons.  “They  w  ere  low-paid  workers  and 
immigrants,  and  I  didn’t  w’ant  them  to  get  in  any 
trouble  because  they  talked  to  a  newspaper  colum¬ 
nist,”  Schultz  said. 


The  New  York  Times’  Howell  Raines  (far  left)  speaks  with 
Jayson  Blair  shortly  before  Raines  took  over  as  executive 
editor  in  2001.  Managing  Editor  Gerald  Boyd  (above, 
left),  Raines,  and  correspondent  Floyd  Norris  enter  a 
staff  meeting  Wednesday  to  discuss  I’affaire  Blair. 
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problem,  too.  A  public  scandal  at  The  New  York 
Times  —  the  average  American’s  Platonistic  ideal 
of  a  newspaper  —  necessarily  taints  newspapers 
everywhere,  journalists  are  learning. 

“People  think,  if  it  can  happen  at  The  New  York 
Times  ...  it  must  happen  at  all  papers,”  said  Robert 
Leger,  editorial-page  editor  of  the  Springfield 
(Mo.)  News-Leader  and  president  of  the  Society  of 
Professional  Journalists. 

“There’s  going  to  be  fallout,”  said  Dean  Mills,  dean 


“Our  jaws  are  just 
dropping  here. ...  I  think 
it’s  disturbing  that  the 
public  accepts  errors.” 


—  EDWARD  L.  SEATON 

The  Manhattan  (Kan.)  Mercury 


of  the  University  of  Missouri  School  of  Journalism 
in  Columbia.  “It’s  depressing,  but  there’s  no  way 
around  it.” 

Speaking  from  a  Manhattan  far  from  Times 
Square,  Edward  L.  Seaton,  publisher  and  editor  in 
chief  of  'The  Manhattan  (Kan.)  Mercury,  said  the 
Blair  scandal  was  a  blow  to  all  papers.  “Our  jaws  are 
just  dropping  here,”  he  said.  To  Seaton,  one  of  the 
most  unsettling  revelations  of  the  scandal  is  how  few 
subjects  of  Blair’s  fabricated  or  plagiarized  stories 
went  to  the  Times  with  their  complaints.  “I  think  it’s 
disturbing  that  the  public  accepts  errors  with  the  na¬ 
tion’s  paper  of  record.  If  that’s  the  case  with  The  New 
York  Times,  it  makes  you  wonder  about  other  papers.” 

In  the  view  of  many  editors,  the  Times  got  itself  in 
this  fix  by  its  lax  policy  on  anonymous  sources.  Right 
after  the  Blair  story  broke,  top  editors  at  the  Lincoln 
(Neb.)  Journal  Star  re-examined  their  accuracy  and 


ethics  policies,  and  concluded  the  newsroom  was  in 
good  shape.  “We’ve  got  an  accuracy  policy  that  looks 
like  it’s  stricter  than  The  New  York  Times' f  Editor 
Kathleen  Rutledge  said  with  a  laugh.  Reporters  must 
get  approval  before  citing  anonymous  sources  in  a 
story,  and  must  identify  the  source  to  an  editor. 
Nevertheless,  the  paper  is  calling  a  staff  meeting  this 
week  to  talk  over  the  policies. 

Last  week,  editors  at  the  Journal  Star  and  all  other 
Lee  Enterprises  Inc.  new'spapers  received  a  memo 
from  David  Stoeffler,  vice  president  for 
news,  reminding  them  “credibility’”  is 
the  first  goal  on  the  chain’s  Priority 
Card.  “It’s  a  sad  case,”  Stoeffler  told 
EtlP,  “and  it  brings  home  to  us  that 
we  have  to  pay  attention  to  the  basics, 
that  we  have  to  make  sure  that  our 
reporters  are  fair  and  accurate.”  That 
starts  with  asking,  “What  sort  of  mech¬ 
anisms  do  we  have  to  ensure  that  our 
reporters  are  doing  that?”  Stoeffler  said. 

Several  editors  said  they  were  tightening  proce¬ 
dures  to  ensure  future  job  applicants  can’t  find  the 
loopholes  that,  for  instance,  allowed  Blair  to  work  for 
four  years  at  the  Times  without  an  undergraduate 
degree.  In  Cleveland,  Plain  Dealer  Editor  Douglas 
C.  Clifton  said  he’s  thinking  about  introducing  the 
“accuracy  letters”  —  in  which  story  subjects  are  asked 
to  comment  on  the  accuracy  of  the  quotes  and  context 
of  an  article  —  that  he  used  when  he  headed  The 
Miami  Herald s  newsroom. 

The  chill  from  the  Blair  story  can  be  felt  even  where 
it’s  getting  little  coverage.  Speaking  from  Cheyenne, 
Wyoming  Tribune-Eagle  Managing  Editor  D.  Reed 
Eckhardt  said:  “This  should  give  all  editors  pause  to 
consider  their  policies  and  procedures.  For  instance, 
I  don’t  think  any  of  us  can  say  we  know  where  our 
reporters  are  all  the  time.”  11 


War  chest  for  Journal  Communications? 

IPO  proposed  in  Milwaukee 


BY  LUCIA  MOSES 

OR  65  YEARS, 
employee  owner¬ 
ship  has  made 
Journal  Communi¬ 
cations  Inc.  a  rarity 
among  newspapers.  If 
it  carries  out  its  plan  to 
sell  stock  to  the  public, 
it  would  adopt  a  struc¬ 
ture  fairly  common 
among  public  news¬ 
paper  companies, 

1 1  several  of  which  pre- 
j  i  serve  a  dual-class  stock 
I  i  system  to  guard  against 


hostile  takeovers. 

Journal  Communi¬ 
cations,  parent  of  the 
Milwa  ukee  Jou  mal 
Sentinel  and  more  than 
100  community  and 
shopper  papers,  said 
last  week  it  may  sell  up 
to  $250  million  in  stock 
to  raise  money  for  ex¬ 
pansion,  with  current 
and  former  employees 
retaining  Class  B  stock. 
The  company,  which 
reported  $801  million 
in  revenue  last  year, 


said  in  October  it  would 
examine  ways  to  raise 
outside  capital. 

The  stock-sale  plan 
must  be  approved  by 
employees  and  retirees, 
who  own  80%  of  the 
company’s  units. 

Heirs  of  former 
Chairman  Harry  J. 
Grant  hold  10%,  and 
the  company  treasury 
holds  another  10%. 

The  most  recent 
initial  public  offering  by 
a  newspaper  company 


was  in  1997  by  the 
Journal  Register  Co., 
based  in  Trenton, 

N.J.  Last  June,  North¬ 
brook,  Ill.-based 
Liberty  Group  Pub¬ 
lishing  Inc.  filed  for  a 
$2 25-million  IPO  but 
has  set  neither  a  date 
nor  an  offering  price. 

John  P.  Miller,  a 
senior  vice  president  at 
Ariel  Capital  Manage¬ 
ment  in  Chicago  who 
has  looked  at  Journal 
Communications’ 
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flawed  articles,  for  a 
total  of  14,027  —  not 
counting  a  separate 
402-word  “Editor’s 
Note." 

-  MARK  FITZGERALD 

W PLANS  A 
S30MUP6RADE 

To  meet  substan¬ 
tial  circulation 
growth.  News  Corp. 
is  investing  $30 
million  more  in  its 
New  York  Post  mail- 
room  to  expand 
capacity  for  both 
freestanding  inserts 
and  preprinted 
editorial  and  adver¬ 
tising  sections. 

“We’re  going  to 
automate  the  whole 
room,”  said  General 
Manager  Geoff  Booth. 
Proceeding  through 
February,  the  phased 
project  vdll  permit  the 
Post  to  create  and 
insert  packages  for 
individual  ZIP  codes 
or  million-copy  press  . 
runs,  weekdays  and 
Sundays,  using  insert¬ 
ing  and  buffering 
systems  from  GMA. 

-  JIM  ROSENBERG 


Shaw  Newspapers’ 
Kane  County 
Chronicle  in  Geneva, 
III.,  will  begin  publish¬ 
ing  a  Sunday  issue 
this  summer. 

The  14,355- 
circulation  Chronicle, 
located  in  a  western 
Chicago  suburb,  was 
published  on  a  semi¬ 
weekly  basis  when 
Shaw  bought  the 
newspaper  in  1989. 

It  went  to  five-day 
publication  in  1991 
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and  added  a  Saturday 
issue  five  years  ago. 

-  MARK  FITZGERALD 

EDITORS  WIN 
PRIZED  SPOTS 

Ann  Marie 

Lipinski,  senior 
vice  president  and 
editor  of  the  Chicago 
Tribune,  and  Jim 
Amoss,  editor  of  The 
Tinies-Picayune  in 
New  Orleans,  were 
elected  to  the  Pulitzer 
Prize  board  last  week 
to  fill  two  vacancies. 

Their  election 
brings  the  board  to 
one  short  of  its  usual 
19  members. 

-  GREG  MITCHELL 


The  Dispatch  in 
Moline,  III.,  may 
have  to  give  back  the 
impressive  24%-daily 
and  19.3%-Sunday 
gains  it  reported  in 
its  Audit  Bureau  of 
Circulations  (ABC) 
publisher's  statement 
for  the  six  months 
ended  March  31. 

ABC  told  The 
Dispatch  it  can’t  claim 
several  thousand  of 
its  Intemet-service- 
provider  customers 
who  automatically 
receive  an  electronic 
edition  of  the  news¬ 
paper  because  it 
doesn't  give  them  a 
chance  to  opt  out, 
said  Publisher  Glerald 
J.  Taylor. 

The  publisher  said 
his  executives  met 
with  ABC  reps  last 
year  and  thought  they 
had  met  the  bureau’s 
requirements  for 
counting  e-editions. 


public  filings,  said  the 
scrutiny  by  potential 
investors  could  be  a 
“wake-up  call”  for 
management.  “A  lot  of 
investors  are  going  to 
question  why  the 
[newspaper]  operating 
margins  are  below  its 
industry  peers,”  he  said. 

Having  two  classes  of 
stock  could  be  a  liability 
from  a  corporate- 
governance  standpoint, 
although  it  hasn’t 
seemed  to  hurt  the 


stock  prices  of  other 
newspaper  companies. 

Nor  should  the  weak 
advertising  market  be  a 
negative,  said  Robert  J. 
Broadwater,  managing 
director  at  New  York 
investment  bank 
Veronis  Suhler 
Stevenson,  who  noted, 
“Newspapers  are 
trading  at  some  of  the 
highest  multiples  I’ve 
seen  in  a  long  time.” 

Several  of  the  com¬ 
pany’s  unions  hired  a 


Analysis  of  Inland  statistics:  Higher 
editorial  costs  tied  to  higher  revenue 


BY  MARK  FITZGERALD 

CHICAGO 

IN  A  NEW  CONTRIBUTION  TO  THE  DISCUSSION 
about  how  editorial  quality  affects  the  bottom 
line,  figures  from  the  just-released  Inland  Trend 
Analysis  Reports  suggest  that,  at  least  for  smaller 
papers,  increased  newsroom  spending  (over  the  long 
term)  appears  to  be  associated  with  larger-than- 
average  revenue  increases  —  while  editorial  spending 
cuts  are  linked  with  flat  or  shrinking  revenue. 

An  analysis  of  the  five-year  trend  reports  from  the 
Inland  Press  Association  generally  supports  the  con¬ 
clusions  presented  by  the  Project  for  Excellence  in 
Journalism  (PEJ)  at  last  month’s  annual  meeting  of 
the  American  Society  of  Newspaper  Editors.  Using 
data  from  a  single  year  of  the  Inland  Cost  &  Revenue 
Survey  and  comparing  it  with  a  similar  analysis  from 
1986,  PEJ  said  small  and  midsize  papers  that  invest¬ 
ed  more  in  their  newsrooms  had  higher  revenue,  but 
that  didn’t  appear  to  be  true  for  papers  with  more 
than  100,000  copies  in  circulation. 

E^P’s  unscientific  analysis  of  the  five-year  trend 
reports  strongly  suggests  that  increased  investment  in 
newsrooms  does  pay  off  in  increased  overall  revenue 
for  smaller  papers  —  but  that  the  link  disappears 
around  the  50,000-circulation  mark. 

The  analysis  method  was  rudimentary  and  not 
meant  to  be  statistically  sound:  In  each  of  Inland’s 
five  circulation  divisions,  E^P  took  the  three  biggest 
gainers  and  three  biggest  losers  in  the  categories  of 
percentage  increase  in  gross  revenue,  circulation, 
and  news  and  editorial-department  spending.  No 
trend  eould  be  established  for  circulation,  which  was 


lawyer  to  determine 
what  an  IPO  would 
mean  for  shareholders, 
or  “unitholders,”  some 
of  whom  are  heavily  in¬ 
vested  in  the  company. 

“A  lot  of  people  have 
calculators  next  to  their 
computers,  and  they’re 
waiting  to  see  what 
impact  this  has,”  Don 
Walker,  a  Journal 
Sentinel  reporter  and 
former  Unitholders’ 
Council  member,  said 
after  word  of  the 


planned  IPO  leaked  out 
and  before  the  official 
announcement. 

In  prepared  remarks 
last  week.  Journal 
Communications 
Chairman  and  CEO 
Steven  J.  Smith  was 
vague  about  plans  for 
the  company,  which 
also  owns  radio,  TV, 
and  other  businesses. 
Unitholders  hope  to 
learn  more  after  the  next 
company  board  meet¬ 
ing,  set  for  June  3.  11 


for  small  papers 

nearly  flat  or  down  among  newspapers  of  all  sizes. 

But  patterns  emerged  between  gross  revenue  and 
editorial  spending.  In  the  25,001-to-50,000-circu- 
lation  category,  for  instance,  the  newspaper  with  the 
largest  revenue  gain,  35.5%,  also  boosted  its  editorial 

spending  by  the 
most,  52.8%.  The 
paper  that  cut 
newsroom  spend¬ 
ing  by  the  most, 
14.1%,  experi¬ 
enced  a  revenue 
increase  of  just 
1.4%,  below  the 
peer  average  of 
8.1%. 

The  statistical 
association  quickly 
broke  down  for 
bigger  papers.  In 
fact,  in  the  50,001- 
to-75,000-circula- 
tion  category,  the 
three  papers  that  increased  editorial  spending  the 
most  had  below-average  revenue  increases  over  five 
years,  while  those  that  increased  newsroom  expenses 
the  least  enjoyed  above-average  gross  revenue.  One 
paper  increased  its  editorial  spending  by  just  0.3% 
over  five  years  —  yet  saw  its  revenue  increase  29.3%, 
well  above  the  7-4%  average  gain  of  its  jjeers.  (As  in 
the  Inland  Cost  &  Revenue  Study,  none  of  the  « 
newspapers  is  identified.) 

The  full  study,  which  also  measures  several  other 
factors  such  as  operating  profits  and  advertising 
revenue,  is  available  from  Des  Plaines,  Ill.-based 
Inland  (http://www.inlandpress.org).  This  year  was 
the  second  for  the  longer-term  trend  reports.  Inland 
Executive  Director  Ray  Carlsen  said.  11 


Ray  Carlsen,  executive  director 
of  the  Inland  Press  Association 
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Inquirer’  minds  want  to  know 


Why  did  Editor  Walker  Lundy  choose 
to  take  a  hike  after  such  a  short  time 
leading  one  of  the  U.S.  Top  20  papers? 

BY  LUCIA  MOSES 

WHEN  Walker  Lundy  was  plucked  from 
the  Saint  Paul  (Minn.)  Pioneer  Press  in 
late  2001  to  be  editor  of  The  Philadelphia 
Inquirer,  nobody  expected  him  to  stick  around  a  very 
long  time.  He  was  58,  and  the  job  wouldn’t  be  easy  — 


lation  has  turned  around  during  his  tenure:  It  rose 
1.5%  weekdays,  to  386,890,  and  1.1%  Sunday,  to 
768,237,  in  the  six  months  ended  March  31. 

In  a  staff  memo  announcing  his  retirement,  Lundy 
cited  a  desire  to  enjoy  other  pastimes,  and  he  has 
previously  mentioned  wanting  to  write. 

But  the  announcement  prompted  speculation  that 
financial  constraints  influenced  his  decision.  Just 
last  month,  the  paper  announced  it  was  folding  its 
century-old  Sunday  magazine  to  cut  costs  in  the  face 
of  weak  advertising  revenue.  Long  term,  the  paper 
plans  to  raise  its  profit  margin  from  the  mid-  to  upper 
teens  to  the  mid-20s. 


Editors’  tenure  shrinking  at  the  ‘Inky’ 
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the  newsroom  was  demoralized  by  years  of  declining 
circulation,  a  shifting  news  coverage  strategy',  staff 
cuts,  and  the  recent  departure  of  a  well-liked  editor, 
Robert  J.  “Rosey”  Rosenthal,  now  managing  editor  of 
the  San  Francisco  Chronicle. 

Still,  Lundy’s  announcement  on  May  12  that  he 
would  retire  after  a  year  and  a  half  into  the  job  was 
seen  as  premature,  and  represents  another  setback  for 
a  newspaper  just  starting  to  find  some  stability  in  its 
e.xecutive  ranks  and  circulation  reports. 

Editor  tenure  at  the  paper  has  become  ever  shorter 
in  recent  decades  (see  box,  above).  Henry  J.  Holcomb, 
president  of  the  Newspaper  Guild  of  Greater  Phila¬ 
delphia,  which  represents  Inquirer  news  and  business 
employees,  said  there’s  a  sense  of  “Here  we  go  again.” 
Added  Zachary  Stalberg,  editor  of  the  Inky's  sibling 
Philadelphia  Daily  News,  “People  are  feeling  socked. 
They  thought  that  was  one  thing  [Lundy]  people 
could  count  on.  Now  we’re  looking  at  a  whole  new 
period  of  change.” 

Robert  Hall,  publisher  of  Philadelphia  Newspapers 
Inc.,  the  Knight  Ridder  unit  that  runs  the  Inquirer 
and  Daily  News,  moved  to  reassure  staff  that  the 
development  w'ouldn’t  change  the  paper’s  commit¬ 
ment  to  the  Lundy  plan  that  devotes  more  reporting 
resources  to  the  suburbs,  which  the  paper  has  identi¬ 
fied  as  key  to  circulation  growth. 

Hall  said  in  an  interview'  that  he  was  happy  with 
Lundy’s  progress.  The  broadsheet  Inquirers  circu- 


While  Lundy  “put  up  a 
good  corporate  face,” 
Holcomb  said,  it  was 
“pretty  clear  when  we 
met  across  the  table  with 
him  over  killing  the 
Sunday  magazine  that 
it  was  a  very  painful 
decision  to  make.” 

Hall  denied  that  the 
magazine’s  closing  or 
financial  pressure  played 
into  Lundy's  decision, 
saying,  “Everybody’s  faced  with  it. ...  It’s  the  economy. 
I  don’t  think  it  was  an  issue  with  Walker.”  11 


Man  of ‘The  Hour’ 
enjoys  engagement 

Paper’s  third-party  sales  spark  scuffle 
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BY  LUCIA  MOSES 
iNCE  THE  Audit 
.  Bureau  of  Circu¬ 
lations  (ABC) 
liberalized  its  definition 
of  paid  circulation, 
newspapers  have  found 
no  end  to  ways  of  using 
third-part\’  sales  to 
nudge  their  net  paid 
numbers  by  a  percentage 
point  or  two. 

But  even  skeptics  who 
worried  that  selling 
deeply  discounted 
copies  to  third  parties 
would  cheapen  the 


value  of  paid  circulation 
probably  couldn’t  have 
imagined  a  daily  paper 
more  than  doubling  its 
circulation  that  way. 

Still,  that’s  just  what 
The  Hour  in  Norwalk, 
Conn.,  did.  Eight 
months  ago,  it  launched 
a  weekly  to  target  neigh¬ 
boring  Stamford.  Calling 
it  an  “edition”  of  its 
Sunday  paper.  The  Hour 
sold  17,766  copies  of  The 
Stamford  Times  to  auto 
dealers,  grocers,  and  the 
like,  and  mailed  free 


Said  Taylor,  “This 
came  out  of  left  field.’’ 
-  LUCIA  MOSES 

PAmiER  HEADS 


Michael  E. 

Parker,  presi¬ 
dent  of  Adweek 
Magazines  (of  which 
E&P  is  one),  has  been 
named  president  of 
the  Marketing/Media 
and  Arts  Group  at 
VNU.  In  his  new  role 
he  will  be  responsible 
for  six  media  titles, 
including  E&P,  plus 
Photo  District  News, 
American  Artist,  and 
the  Clio  Awards. 

“I’m  thrilled  to 
inherit  the  respon¬ 
sibilities  for  leading 
the  talented  team 
and  representing  the 
excellent  properties  in 
this  group,”  Parker 
said  last  week.  He 
has  been  with  VNU 
Business  Media  since 
1996.  Prior  to  that,  he 
was  president  of  MP2 
Communications 
following  a  10-year 
stint  in  various 
positions  at  Time  Inc. 
-GREG  MITCHELL 


OF  $1.  JOHN 

Robert  St.  John, 
who  spent  most 
of  his  80-year  career 
in  journalism  as  a 
war  correspondent,  is 
featured  in  a  new 
episode  of  the  Public 
Broadcasting  Service 
biography  series,  The 
Living  Century,  airing 
around  the  country  in 
June  and  July. 

St  John  died  on 
Feb.  6,  a  little  more 
than  a  month  before 
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Officials 


Hant 
re«J|9iition  for 
success 


have  different  basic 
prices  for  single-copy 
and  home-delivery 
sales,  though  he 
acknowledged,  “This 
is  a  bigger-than- 
normal  difference.” 

An  ABC  spokes¬ 
woman  wouldn’t  dis¬ 
cuss  Norwalk,  citing 
a  policy  against  get¬ 
ting  into  member 
complaints,  but  she 
said  ABC  is  address¬ 
ing  a  member 
paper’s  concerns  there. 

The  squabble  is  only 
the  latest  episode  in  a 
bitter  circulation  battle 
over  Connecticut’s  Gold 
Coast.  The  Hour,  owned 
by  a  trust,  and  the 
Advocate,  owned  by  the 
Tribune  Co.,  both  have 
launched  competing 
products  and  slashed 
prices  in  recent  years. 

Valiante  insisted  The 


“Their  outlandish 
circulation  claim  is  at 
our  expense,”  Allen  said. 
“I’ve  been  in  the  business 
a  long  time.  I’ve  never 
seen  anything  like  it.” 

Allen  charged  tbe 
weekly  doesn’t  resemble 
The  Hour  as  editions 
should,  but  Valiante  said 
ABC  approved  it.  And 
Valiante  said  any  copies 
delivered  to  homes  are 
paid  for  by  advertisers, 
in  accordance  with 
third-party-sales  rules. 
Roughly  4,000  copies 
not  subsidized  by  adver¬ 
tisers  are  distributed  free 
via  news  racks,  but  those 
aren’t  counted  as  paid, 
he  added. 

Allen  noted  that  the 
weekly  has  a  $1  cover 
price,  yet  subscribers  pay 
just  10  cents  a  copy. 
Valiante’s  answer: 

Papers  are  allowed  to 


copies  (paid  for  by  the 
advertisers)  to  Stamford 
households.  Counting 
all  of  this  as  paid 
circulation.  The  Hour 
ballooned  its  Sunday 
circ  to  31,453  in  the 
six  months  ended 
March  31  from  14,251 
a  year  earlier. 

“The  plan  is  working,” 
Chet  Valiante,  publisher 
of  The  Hour,  said 
cheerily.  “We  have  no 
plans  to  discontinue  it.” 

The  Stamford  Advo¬ 
cate  (circulation  27,000 
weekdays  and  31,644 
Sunday),  which  scoffed 
at  the  weekly  plan  back 
in  September,  isn’t 
laughing  now.  Craig 
Allen,  vice  president  of 
operations,  accused  The 
Hour  of  violating  the 
spirit  of  the  ABC  rules,  if 
not  the  letter,  and  has 
complained  to  ABC. 


his  101st  birthday, 
but  this  hour-long 
documentary,  directed 
by  Steven  Latham, 
will  allow  PBS 
audiences  to  learn 
about  his  distin¬ 
guished  career  in 
journalism. 

As  founder,  editor, 
and  publisher  of  the 
Cicero  (III.)  Tribune, 
a  reporter  for  The 
Associated  Press,  and 
a  broadcaster  for  NBC, 
St.  John  covered  many 
of  the  most  important 
events  of  the  20th 
century.  He  became 
known  as  the  man 
who  announced  the 
end  of  World  War  II 
(on  the  radio),  and 
he  remained  active 
well  into  his  old  age. 

-  RAPE 
BARTHOLOMEW 


Hour  got  ABC’s  OK 
for  its  weekly  “every 
step  of  the  w'ay.” 

With  the  papers’ 
competitive  history  in 
mind,  Valiante  seems 
to  take  the  scrutiny  in 
stride.  “It’s  a  kind  of 
unusual  situation,”  he 
said.  Were  the  shoe  on 
the  other  foot,  he  .said, 
“Maybe  I’d  want  to  do 
the  same  thing.” 


PIAs  exciting  new  palletizing  concept  addresses  many  of  the  issues  previously  encountered  in 
palletizing  operations 

Material  tracking  •  Use  of  spiecially  designed  tracking  conveyors  ensures  product  accountability 
even  if  bundles  are  manually  removed  or  added  to  the  conveyor. 

High  speed  The  robotic  arm  palletizer  moves  4  bundles  at  a  time  increasing  throughput 
Integration  of  spiral  buffers  provides  for  bundle  accumulation  and  cross  connection  of  workcells 
while  using  a  minimum  of  floor  space  and  allowing  operator  access  to  all  equipment. 

Low  maintenance  -  fewer  moving  components  in  the  palletizing  operation  and  simple  pass 
through  bundle  accumulation  reduce  the  maintenance  requirements 

Product  security  -  Because  the  end  effector  of  the  robot  firmly  grasps  the 
~  bundles  while  they  are  being  stacked,  there  is  less  probability  of 

^  'f  bundles  falling  apart  Utilization  of  an  orbital  plastic  wrap 

•  li-‘  integrated  into  the  stacking  area  reduces  the  likelihood 

'  of  the  pallet  falling  apart 


Minimal  floor  space  -  '  C  (11 

The  PIA  palletizing/buffering  | 

concept  requires  the  least  floor  ■  ^  j  ; 

space,  freeing  up  area  in  the  mailroom.  IJw 

Lower  operational  costs  -  Slip  sheets  are  not  £ 

needed  between  layers,  reducing  the  cost  of  palletizing^'H9*^^fe^^^  c 
significantly  through  the  life  of  the  palletizer  , 

Future  flexibility  -  with  minor  modifications  the  robotic  arm  palletizer**^:^^4 
can  be  used  to  load  carts  or  containers  as  well  as  stack  pallets 

Plant  Integration  Associates 
242  King  Street 

#  W  ^ v  V  Chester.  NY  10573 

XX  690-1110  Fax:  (914)  690-1113 

E-mail:  sales@plantintegration.com 
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'  delivers  up  to 

35,000  iph  with  proven 
technology  and  incredible 
four  color  print  quality. 

Manufactured  and  100%  assembled  in 
the  USA,  the  DGM  430  is  considered  the 
“industry  standard”  for  quality.  Built  for 
precision,  and  built  to  last  -  just  what  you’ve 
come  to  expect  from  DGM. 


Available  Cutoffs: 
21 '/2".  22”.  22  W’ 


PANLARCO 


DAUPHIN  GRAPHIC  MACHINES.  INC. 

P.  O.  Box  573.  Elizabethville.  PA  17023  I  800.DGM.6I  19  or  717.362.3243  I  www.dauphingraphic.com 
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IHE  CNHI OF  ClfUDA 

Osprey  Media  Group  didn’t  even  exist  two  years  ago.  Now 
it’s  the  biggest  daily  chain  in  Ontario  —  and  still  growing. 


For  Colombian  journalists,  April  came  in 
like  a  violent  lion  and  went  out  even  more 
cruelly:  Emeterio  Rivas  of  the  radio  station 
Calor  Estereo  was  shot  to 
death  by  unidentified 
gunmen  on  April  7  in 
Barrancabermeja,  north 
of  Bogota.  On  April  28,  TV  anchorman 
Guillermo  Bravo  Vega  was  shot  to  death 
outside  his  house  in  the  southwestern 
town  of  Neiva,  where  he  also  wrote  for 
the  weekly  Tribuna  del  Sur.  Less  than  24 
hours  later,  Jaime  Regifo  Revero,  who 
owned  the  El  Guajira  publishing  company 
and  broadcast  the  radio  program 
“Journalists  in  Action”  in  the  northwestern 
city  of  Maicao,  was  shot  to  death  by  a 
passing  motorcyclist. ...  A  Chilean  court 
overturned  the  “insult 
law"  conviction  of 
Eduardo  Yahez,  who  had 
campaigned  internation¬ 
ally  against  the  desacato  laws  forbidding 
criticism  of  some  institutions. ...  The 
Miami-based  Inter  American  Press 
Association  (lAPA)  received  a  $3.6-million, 
four-year  grant,  its  largest  ever,  from  the 
John  S.  and  James  L.  Knight  Foundation  to 
expand  its  impunity,  rapid-response,  and 
joumalists-at-risk  projects. ...  The  Paraguay 
daily  ABC  Color  blamed 
drug  traffickers  for  the 
April  7  attack  in  which 
two  men  on  motorcycles 
fired  14  shots  at  the  combined  regional 
bureau  and  home  of  its  correspondent 
Candido  Figueredo. ...  Unknown  gunmen 
have  fired  shots  at  the  daily  La  Foja  in 
Chiapas,  Mexico,  on  at  least  eight  occa¬ 
sions  in  the  last  month,  said  Agencia 
Confidencial  de  Noticias,  a  group  of  central 
Mexican  journalists  specializing  in  anti- 
corruption  reporting. ...  I APA  complained 
to  the  Organization  of  American  States 
(OAS)  that  Venezuelan  President  Hugo 
Chavez’s  government  has  not  complied 
with  the  order  by  the  OAS  Human  Rights 
Commission  to  protect  the  safety  of  media 
workers. ...  A  touch  of  Cuba  in  France: 
Robert  Menard,  head  of  Reporters  Without 
Borders,  and  14  other  RSF  (its  acronym 
in  French)  activists  were  beaten  by  staff 
of  the  Cuban  embassy  in  Paris  April  24 
when  they  chained  themselves  to  embassy 
railings  to  protest  the  imprisonment  of  26 
journalists  in  Cuba.  —  Mark  Fitzgerald 


BY  MARK  FITZGERALD 

CHICAGO 

MONG  Canadian  newspaper 
chains  these  days,  it’s  the  Asper 
family’s  tumultuous  reign  over 
CanWest  Global  Communi¬ 
cations  Corp.  that  gets  most 
of  the  press.  CanWest  CEO 
and  President  Leonard 
Asper  kicked  off  this  month, 
for  instance,  by  firing  the 
publisher  and  two  founding 
editors  of  its  money-losing 
National  Post,  then  showing 
up  in  the  newsroom  to 
disparage  its  rivals  —  The 
Toronto  Sun,  The  Toronto 
Star,  and  The  Globe  and 
Mail  —  as  the  “axis  of  snivel.’ 

Yet,  when  CanWest  report¬ 
ed  its  quarterly  results  April 
23,  Canadian  analysts 
instantly  said  the  only 
reason  it  was  back  in 
the  black  was  because 
of  its  blockbuster  sale, 
for  $193.5  million 
Canadian  (about 
$135.5  million  U.S.), 
of  four  dailies  and  26 
other  papers  to  Osprey  Media  Group  Inc. 

Who? 

Think  of  Osprey  as  a  Canadian  combina¬ 
tion  of  Community  Newspaper  Holdings 
Inc.  (CNHI)  and  Liberty  Group  Publishing 
Inc.  Like  those  U.S.  chains.  Osprey 
appeared  to  emerge  full-blown  out  of 
nowhere.  Less  than  two  years  after  its 
founding,  Osprey  is  by  far  the  biggest 
newspaper  group  in  Ontario,  with  22 
dailies  and  30-plus  weeklies.  By  contrast, 
the  much-better-known  Quebecor 
Communications  Inc.  and  Torstar  Corp. 
publish  seven  and  four  dailies,  respectively, 
in  Canada’s  most  populous  pro\ince. 

Like  Liberty,  Osprey  was  formed  by  a 
Hollinger  Inc.  executive  who  saw  an 
opportunity  to  start  his  own  group  when 
Conrad  Black  started  shedding  his  smaller 
North  American  papers.  Osprey  CEO  and 


President  Michael  G.  Sifton  was  president 
of  Hollinger  Canadian  Newspapers  when 
he  led  a  management  buyout  of  31  of  the 
Ontario  community  papers,  including  such 
dailies  as  The  Kingston  Whig-Standard  and 
The  Sudbury  Star.  “We  closed  the 
deal  on  July  31, 2001  —  and  we 
really  haven’t  looked  back,”  Sifton 
said  in  a  telephone  interview. 
With  daily  circulation  of 
30,687,  The  Standard  in  St. 
Catharines  is  the  biggest 
Osprey  property.  Most  have 
fewer  than  25,000  copies  in 
circulation.  “We  like  the 
term  ‘community  journal¬ 
ism,’”  Sifton  said.  “We  think 
that’s  what  we  do  best.” 

And,  like  CNHI,  Osprey  is 
financed  in  large  part  by  a 
retirement  fund,  in  its  case 
the  Ontario  Teachers’ 
Pension  Plan.  The  fund  had 
experience  with  newspapers 
before  Sifton  approached  it: 

It  financed  Paul  Godfrey’s 
management  buyout  of  Sun 
Media,  which  later  went 
public  and  was  sold  to 
Quebecor.  “That  was  a  pretty' 
satisfying  ex-perience  for  them,  and  they  like 
what  we’re  up  to,”  Sifton  said.  Scotia 
Merchant  Capital,  a  unit  of  the  Bank  of 
Nova  Scotia,  is  another  backer  of  Osprey, 
based  in  Markham,  a  Toronto  suburb. 

Toronto,  though,  is  one  place  in  Ontario 
you’re  not  likely  to  find  an  Osprey  paper  in 
the  future.  The  chain  likes  the  high  house¬ 
hold  penetrations  newspapers  achieve  in 
small  towns,  and  it  markets  its  audiences 
as  willing  spenders  with  larger  disposable 
incomes  than  their  urban  counterparts. 

Canada’s  Senate  is  starting  another  of 
its  periodic  political  investigations  into  the 
concentration  of  media  ownership.  But 
Sifton  said  fast-growing  Osprey  —  which 
just  launched  a  Web  network  but  otherwise 
eschews  convergence  —  has  nothing  to 
worry  about:  “We’re  still  small  potatoes 
compared  to  other  organizations.”  (1 
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Fastest  Wiy  to 
Any  Points.. 
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PH»>Nf;  610-694-9494  kax:  610-694-0776  www.pna.com 


A  straight  line. 

Straight-line  inserting  keeps  package  contents 
intact,  and  is  the  fastest  way  between  jacket  input 
and  gripper  output.  It  allows  for  the  most  efficient 
material  handling  and  machine  management. 


GMA  has  proven  the  superiority  of  straight-line  inserting — in 
hundreds  of  world-wide  installations.  Today,  GMA’s  third  generation 
SLS3000®  inserting  system  maintains  the  straight-line  approach.  The 
SLS3000  is  faster,  has  greater  capabilities  for  a  wider  variety  of  products,  and 
a  sleeker,  safer,  more  ergonomic  design.  The  end  result  is  higher  net  throughput. 

Knowing  what  the  packaging  and  distribution  market  needs,  and  innovating  to  meet  those 
demands,  GMA  continues  to  raise  the  bar  on  productivity. 

Please  visit  our  booth  134  at  Nexpo 

Passion  for  Innovation! 


Dirks,  \'ax  Essen  &  Muriuv 


ALABAMA 

Tim  Reeves  to  publisher  of  Tallapoosa 
Publishers  Inc.,  parent  oi  The  Alexander 
City  Outlook,  from  managing  editor  of 
The  Clanton  Advertiser,  owned  by  Boone 
Newspapers  Inc.  He  replaces  Kim  Price, 
who  resigned. 


Tony  Heaps  to  circulation  manager  for 
The  Tuscaloosa  News  from  single-copy- 
sales  manager  for  the  New  York  Times 
Co.  newspaper. 


BY  J.  J.  MC  GRATH 


t  CALIFORNIA 

Chris  Lopez,’  41,  has  been  named  managing 
editor  of  Contra  Costa  Newspapers  in 
Walnut  Creek.  An  assistant  managing  editor 
previously,  he  assumed  day-to-day  supervi¬ 
sion  of  the  newsrooms  May  12.  Lopez  came  to 
Contra  Costa  in  2000,  after  seven  years  at 
The  Denver  Post,  where  he  helped  lead  its 
Pulitzer  Prize-winning  coverage  of  the  Columbine  High  School 
massacre.  The  M.E.  seat  had  been  vacant  since  late  2000,  when 
Saundra  Keyes  left  to  become  editor  of  The  Honolulu  Advertiser. 


ARIZONA 

Joseph  E.  Dill  to  editor  of  Today’s  News- 
Herald,  the  River  City  Newspapers  LLC. 
daily  in  Lake  Havasu  City.  Most  recently, 
he  served  as  editor  of  The  Messenger,  the 
Ogden  Newspapers  Inc.  daily  in  Fort 
Dodge,  Iowa.  Dill  succeeds  Tom  Miller, 
who  resigned. 


MICHIGAN 

Jeff  Pezzano  to  the  newly  created  position 
of  sales  director  of  the  Monroe  Publishing 
Co.,  parent  of  The  Monroe  Evening  News, 
from  regional  sales  manager  of  Media 
Marketing  Inc.  in  Plymouth,  Ind. 


PENNSYLVANIA 
Carol  Talley  to  executive  editor  of  The 
Sentinel  in  Carlisle  from  editorial 
writer  and  columnist.  In  a  sense,  she  is 
replacing  herself,  because  she  retired 
as  editor  of  the  Lee  Enterprises  Inc. 
newspaper  in  March  of  last  year.  Between 
Talley’s  tours  of  duty.  Managing  Editor 
Fred  Burgess  ran  the  newsroom. 


We  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  daily  newspapers  or 
non-daily  newspaper  groups. 


TEXAS 

Patrick  Canty  to  publisher  at  the  Odessa 
American  from  director  of  training  and 
special  projects  at  Freedom  Communi¬ 
cations  Inc.’s  Community  Newspaper 
Division  in  Irvine,  Calif.  Effective  June 
1,  he  will  succeed  Bill  Salter,  who  is  to 
become  publisher  emeritus. 


to  publisher  of 
.  the  Las  Cruces 
At  Sun-News  from 

publisher  of  the  Carlsbad 
Current-Argus.  He  replaces 
Michael  Bush,  who  resigned. 


leef’Difc  OwenVan  Essen  Philip  Wurray  James  Oldershaw 

Dirks,  Van  Essen  &  Murray 

1 1 9  E.  Marcy  Street  •  Suite  1 00  •  Santa  Fe,  New  Mexico  87501 
Tel:  505.820.2700  •Fax:  505.820.2900  •  E-mail:  info@clirksvanessen.com  •www.dirksvanessen.com 
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MUST-HaVE  ikeustry  tools 


(a)  advertising 


( d  )  marketing- 


Vttur  lllon«y 


[nskle  Today 


£X«*  Jonc^  inJc^CN 

*dlckiM  12  06pn^EST 
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DJIA  7M4  00  '(•’ 

Soufc*  Dew  JonM. 


TV  Ad  Slots  Snare  Record  Prices 


lkila<^son  Avenue  agencMM  and  netMtork  executives 
are  d«cuMing  straiegws  that  oouid  reeuit  n  15% 
price  iTKreases.  SHjnairtg  cor>1idence  m  the  television 
season  that  opens  m  September  FULL  STORY 


B<g  Hotel  Chains  Strike  Back  Against  Wet>  Sites 
Ma^v  holel  chaeis  are  waging  a  battle  against  the 
S^oweng  power  of  two  leading  travel  Web  sites. 
ExpedM  com  arn!  Hotels  com 


REVIEWS 

The  Hunted'  Sent  Us  on  Futite  Search  lor  Logic 
by  Joe  Morgenstern 

Aspinng  to  pure  action,  the  movie  ends  up 
toetenng  on  the  bnnk  of  seM-parooy;  the 
charmmg  *Ber>d  H  Like  Beckham'  takes  a  worthy 
aen  and  scores,  a  remade  'Wilard*  too  ratty 


America  Onime  Launches  Cheeky  New 
Ad  Campaign 

AOL  is  trying  to  revive  its  brand  with  a  SJ5  miNion 
advertising  campaign  that  abendons  its  longstanding 


all  oi  the  above 


INTRODLCmC  THE  MEDIA  &  MARKETING  EDITION  OF  THE  WALL  STREET  JOURNAL  ONLINE. 

Our  new  Media  &  Marketing  Edition  is  essential  for  staying  on  top  of  emerging  trends  and  breaking  stories  — 
from  ad  campaigns  and  product  launches  to  the  latest  entertainment  news  and  the  impact  of  media  mergers. 
Read  exclusive  media  and  marketing  columns.  Research  your  customers  and  competition  with  our  extensive 
company  database.  And  enjoy  the  entire  contents  of  the  Online  Journal. 

Subscribe  today  for  only  S79  a  year*  and  get  two  free  weeks  at 
WallStreetJournal.coni/niedia,  or  call  l-800-\^SJ-7732. 

’Print  Journal  suhscriliei  j  }iel  thf  Onlint*  Journal  for  ju>t  s39  a  year. 


Om^lOUESL^ 


Dow  Jon»--  A  Im-.  Ml  riitht*  rr^rriMl. 


EDITORIAL 

DIMES'  FOn  1 CIIIUI6E 

Wayward  Jayson  Blair’s  journalistic  felonies  were  aided  and 
abetted  by  his  paper’s  tolerance  for  anonymous  sources 


OF  ALL  THE  LESSONS  THE  NeW 
York  Times,  and  newspapers 
in  general,  should  draw  from 
the  saga  of  Jayson  Blair,  the 
least  significant  is  the  one  that  is  generat¬ 
ing  the  most  heated  discussion.  Though  he 
is  young  and  African  American,  his  race 
and  the  Times'  avid  desire  to  diversify  its 
newsroom  explain  little  about  Blair’s 
abilify'  not  just  to  survive  but  to  flourish 
at  the  newspaper  during  four  years  of 
repeated  unprofessional  behavior  that 
culminated  in  a  long  binge  of  fabrication 
and  plagiarism  while 
assigned  to  the  highest- 
profile  national  stories  of 
the  moment. 

While  the  usual  anti¬ 
diversity  crowd  was 
charging  the  Times  with  a 
double  standard  on  race 
last  week,  the  pajier’s 
attorneys  were  at  a  federal 
libel  trial  in  Cleveland, 
vigorously  —  and  expensively  —  defending 
a  reporting  mistake  in  a  2000  article  by 
Fox  Butterfield.  That’s  the  same  Fox 
Butterfield,  national  correspondent  and 
white  male,  who  embarrassed  the  Times 
in  1991  when  it  emerged  that  he  had  lifted 
material  from  a  story  in  The  Boston  Globe 
while  reporting,  ironically,  on  plagiarism 
by  a  Boston  University  dean.  On  jour¬ 
nalistic  merit,  Butterfield  does  not 
deserve  to  be  mentioned  in  the  same 
breath  as  the  fabulist  Blair  —  and  we  do 
so  only  to  emphasize  that  race  does  not 
necessarily  determine  who  gets  second 
chances  at  the  Times. 

The  real  lesson  from  the  Blair  affair  is 
that  the  Times’  system  for  dealing  with 


accuracy  in  its  newspaper  and  discipline  in 
its  newsroom  is  badly  broken  —  if,  indeed, 
any  system  exists.  It’s  all  very  well  to  “trust” 
reporters,  as  Times  executives  insistently 
declared,  but  the  dull  credulity  top  editors 
evinced  throughout  this  episode  suggests 
they  have  not  learned  the  first  thing  the 
old  hardscrabble  City  News  Bureau  in 
Chicago  told  its  greenest  recruits:  If  your 
mother  says  she  loves  you,  check  it  out. 

How  is  it,  for  instance,  that  The  Neio 
York  Times  could  be  gulled  into  publish¬ 
ing  on  its  front  page  a  story  accusing  a 
teenager  of  being  the 
triggerman  in  the 
Washington-area  sniper 
attacks  —  \vithout  any 
editor  apparently  ever 
asking  the  tyro  reporter 
to  identify  these  unnamed 
“law-enforcement 
officials”  he  is  quoting? 

One  inescapable 
conclusion  from  this 
scandal  is  that  the  Times  has  developed  an 
addictive  tolerance  for  anonymous  sources, 
the  crack  cocaine  of  journalism.  The 
Times  could  not  go  cold  turkey  even  in  its 
extraordinary  Mother’s  Day  cataloging  of 
Blair’s  journalistic  sins,  an  occasion  that 
cried  out  for  100%  on-the-record  reporting. 
For  no  apparent  reason  other  than  habit, 
an  entirely  innocuous  e-mail  message  was 
attributed  to  “one  fellow  rep>orter.” 

The  Times  appears  to  have  been 
shocked  out  of  its  complacency.  After 
first  trying  to  lay  all  the  blame  on  Blair, 
the  paper’s  executives  last  week  promised 
to  implement  what  the  Times  needs  most: 
a  coherent  system  to  keep  fabrications  and 
plagiarism  out  of  the  paper. 


A  wise  blast 
from  the  not- 
so-distant  past: 
If  your  mother 
savs  she  loves 
you,  check  it  out 
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We  have  reached  a  new  milestone. 
Hoy  is  the  #2  Spanish  Language 
Newspaper  in  the  Country. 


Hoy  NY's  #1  Spanish  Language  Daily  Newspaper 
has  become  the  second  largest  in  the  United 
States.  This  has  been  accomplished  through  our 
on-going  commitment  to  providing  the  Hispanic 
community  with  journalism  and  content  they  need 
to  navigate  their  new  home  of  choice.  We  are 
proud  to  have  reached  this  benchmark  and  we 
thank  our  readers,  advertisers  and 
employees  for  their  continuous  support. 


in  enAf 


TRIBUNE 

PUBLISHING 


EL  Pl/LSO  OE  TU  GEMTE. 


Riding  on  a  common  rail,  each  of  a  UV-Setter 
57-Z’s  two  imaging  heads  has  a  dedicated 
harness  carrying  power  lines,  signal  cables, 
and  cooling  water.  The  unit  is  shown  during 
manufacturing  at  basysPrint  plant  in  Germany. 


Oh  say,  can  UV? 
Some  newspapers 
turn  to  ultraviolet 
exposure  to  avoid 
getting  burned  on 
platesetting  costs 


minimal  training  for  personnel  already 
comfortable  with  computers  and  familiar 
with  press  layouts;  and  retained  value  in 
an  old  plateline  used  as  a  back-up. 

After  se\  eral  generations  of  drum  and 
flatbed  platesetters  operating  at  different 
wavelengths  of  \isible  light  —  followed  by 
efforts  to  harness  infrared  energj’  in  the 
direct  exposure  of  plates  —  the  attraction 
of  CTP  output  isn’t  hard  to  grasp.  By 
eliminating  a  production  step,  printers  cut 
time,  labor,  and  quality  deterioration  (from 
image  transfer),  as  w'ell  as  the  cost  of  page 
films,  imagesetters,  and  film  processing. 


ETURNING  TO  OFFSET’S  ORIGINAL  EXPOSURE  SOURCE,  A  FEW 

developers  have  installed  their  first  ultraviolet  digital  plate- 
setters.  Several  of  their  first  customer  sites  can  now  share  their 
initial  results  —  and  so  far  the  news  is 


encouraging. 

A  typical  user  reports  computer-to-plate  (CTP)  savings  in  the 

DV  1 1  Ail  DnCrAIDrDf^  thousands  ofdollars  a  month 
DT  JllflnlldtNDLKU  on  film  and  processing  chem¬ 
icals  alone,  against  cost  increases  ranging  from  nothing  to  a  nickel- 
a-foot  for  higher-speed  conventional  plates.  The  same  user  can  point 
to  rapid  start-up  with  few  problems;  faster-than-expected  output; 


18  EDITOR& PUBLISHER  MAY  19,  2003 


www.editorandpublisher.com 


Still,  the  decision  to  make  the  move  to  Like  imagesetters,  most  digital  platesetters 
CTP  is  a  big  deal.  rely  on  lasers  delivering  the  same  visible 

For  starters,  it  requires  a  fully  digital  wavelengths  capable  of  exposing  film  —  not 

work  flow  and  some  way  to  proof  pages  the  ultraviolet  energv’  used  in  conventional 

that  never  see  film.  It  also  means,  among  platemaking. 

other  things,  buving  a  new  processor  (or  So  while  new-spapers  could  keep  the 

tw'o)  suited  to  a  given  plate  tvpe;  nailing  raster  image  processors  (RIPs)  that  drove 

dowm  sources  and  prices  for  plates  that  their  film  imagers,  they  could  not  keep 

match  e.xposure  wavelength;  and,  depending  their  plates.  CTP  meant  spending  more  for 
on  speed  and  volume  requirements,  new  plates  sensitive  to  visible  light  instead 

automating  plate  loading  and  handling.  of  plates  sensitive  to  ultraviolet  that  behave 

CTP  relies  on  the  same  data  that  drive  in  a  similar  fashion  on-press, 
imagesetters  which  output  the  film  used  to  At  one  time,  the  likely  alternative  seemed 

bum  plates  in  conventional  platemaking.  to  be  thermal,  or  infrared,  imaging,  which 


I 


promised  several  advantages.  Only  after 
making  a  big  impact  in  commercial  printing 
did  it  move  into  newspaper  production. 

While  thermal  was  proven  in  commercial 
shops,  experience  showed  that  operating 
costs  could  be  higher,  resolution  was  fixed, 
and  prospects  for  entirely  process-fi^  plates 
soon  dimmed.  On  the  positive  side,  imager 
speeds  increased,  thermal  plates  are  not 
subject  to  under-  or  overexposure,  plate  cost 
is  not  as  high  as  for  visible-light  CTP,  and 
baking  greatly  extended  a  plate’s  mn  life. 

By  the  end  of  the  1990s,  visible-light 
platesetting,  most  often  on  fast  flatbed 
imagers,  w'as  in  production  at  many  papers. 
This  proven  process  —  with  a  wide  choice 
of  platesetters,  associated  software  systems, 
and  several  plate  sources  —  has  seen  suppli¬ 
ers’  numbers  shrink,  imaging  speeds  soar, 
and  plate  prices  barely  budge  (from  more 
than  twice  that  of  conventional  plates). 

Back  to  black  light 

Meanwhile,  blue-violet  laser  diodes 
coming  on  the  market  exposed  silver-based 
plates  that  cost  at  least  three  times  the  price 
of  conventional  UV  plates,  according  to  one 
blue-violet  CTP  supplier. 

A  few  sites  began  testing  platesetters  that 
in  different  ways  generated  and  directed 
ultraviolet  light,  in  the  hope  of  returning  a 
conventional  consumable  to  platerooms. 

This  allows  shops  to  hang  their  old  proces¬ 
sors  on  new  platesetters  and  keep  old  image¬ 
setters  and  platemaking  lines  as  back-ups, 
rather  than  buving  more  platesetters. 

In  1998,  CTP  pioneer  Joe  Donahue  w'as 
testing  a  high-power,  argon-ion,  UV  laser 
to  expose  high-sjieed  conventional  plates. 

His  company,  now  part  of  PerkinElmer 
Optoelectronics,  eventually  unveiled  what  is 
marketed  today  as  the  ProForm  Metro.  At 
1270  dots  per  inch  (dpi),  it  images  250 
high-speed  plates  per  hour  (pph). 

About  the  same  time,  Germany’s  basvs- 
Print  was  re-engineering  its  own  nonlaser 
UV  platesetting  system.  By  the  end  of  the 
decade,  it  had  shifted  from  using  a  liquid- 
crvstal-display  panel  and  projection-speed 
plates  to  digitally  signaling  hundreds  of 
thousands  of  micromirrors  that  independ¬ 
ently  direct  light  from  a  conventional  UV 
lamp  onto  a  conventional  UV  plate. 

By  last  year,  it  was  using  a  Texas 
Instruments  device  with  1.3  million 
micromirrors  and  a  more  powerful, 
longer-lasting  lamp,  significantly  boosting 
speed.  One  model  images  at  up  to  50  pph 
at  900  dpi  and  40  pph  at  1270  dpi  —  the 
other  is  rated  at  100  and  85-to-90  pph  at 
those  respective  resolutions. 

In  roughly  the  same  time  period,  Purup- 
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With  an  argon-ion-gas  laser  exposing  high-speed 
plates,  PerkinElmer’s  ProForm  Metro  aims  at  the 
largest  dailies.  Flexo  platesetting  may  be  next. 


BasysPrint’s  UV-Setter  57-Z 
model  features  dual  imaging 
heads  with  mercury-vapor  arc 
lamp  illumination  and  1.3  million 
digitally  controlled  micromirrors. 


Applications 
Specialist  Amy 
Frizell  and 
alfaQuest  Tech¬ 
nologies’  big  black 
box.  FasTrak  CTP/C 
offers  automatic 
plate  loading  and  a 
choice  of  a  4-  or  8- 
watt  diode  laser. 


Eskofot  follovi'ed  another  path  to  UV 
imaging  by  employing  light-valve  switching 
and  fiber  optics  —  work  that  suffered  a 
development  setback  before  the  company 
merged  with  Barco  Graphics  and,  most 
recently,  left  the  newspaper  market. 

UV  imagesetting  seemed  ready  to 
enter  the  mainstream  when  alfaQuest 
Technologies  added  the  FasTrak  CTP/C 
to  its  line  of  visible-light  and  thermal  plate- 
setters.  It  offers  a  choice  of  a  4-  or  8-watt 
diode  laser  for  1016, 1200, 1524,  or  1800 
dpi  resolutions.  The  device  exposes  conven¬ 
tional  plates  under  bright-yellow-room- 
iight  conditions,  and  has  the  same  auto¬ 
matic  plate  handling  used  in  other  FasTrak 
models.  Its  first  UV  users  report  the 
machines  far  exceed  their  specified  speeds 
when  run  with  recommended  plates. 

Exposure  expenditure 

Even  so,  the  first  UV  CTP  device 
promoted  for  news  in  the  ’90s  still  will 
move  the  most  plates  for  the  most  dollars. 

At  $495,000,  PerkinElmer’s  ProForm 
Metro  shares  the  high  end  with  other  types 
of  CTP  exposure  units  aimed  at  the  largest 
dailies.  The  ProForm  competes  on  its 
higher  throughput  at  a  higher  resolution 
and  use  of  lower-cost  conventional  plates 
—  although  only  the  higher-speed  type 
was  ever  recommended.  (The  machine  also 
can  image  visible-light  and  thermal  plates, 
according  to  PerkinElmer.) 

But  at  the  company’s  initial  customer 
site,  El  Diario/Wholesale  Printing 
Products,  El  Paso,  Texas,  “the  project 
[was]  put  on  hold”  just  a  few  weeks  before 
a  ProForm  Metro  was  to  ship  last  year,  says 
North  America  Sales  Manager  Guy  Antley. 

He  says  it’s  very  important  to  have 
equipment  in  live  production  to  demon¬ 


time  at  Nexpo  with  CTP  seekers  “all ... 
wanting  installation  first  quarter  of  2004.” 
Among  them  are  The  Buffalo  (N.Y.)  News 
and  dailies  large  and  small  from  seven 
newspaper  groups. 

If  all  elect  to  install  UV-Setters,  Hopkins 
says  he  thinks  basysPrint  will  be  able  to  fill 
the  orders  by  this  time  next  year,  when  the 
German  factory  that  makes  five  units  a 
month  will  turn  out  eight.  The  United 
States  now  takes  30%  of  its  output. 

Automated  two-head  machines  are 
aimed  primarily  at  60,000-  to  130,000- 
circulation  dailies.  BasysPrint  has  nine 
such  units  installed,  two  on  order,  and  at 
least  one  more  expected  to  be  added  to  an 
existing  site.  After  tests  last  summer  at  The 
Post-Standard,  Syracuse,  N.Y.,  pairs  of 
UV-Setters  went  into  other  Advance 
Publications  Inc.  papers  in  New  York  and 
Springfield,  Mass. 

A  third  Advance  site,  the  Kalamazoo 
(Mich.)  Gazette,  also  will  get  two  —  the 
first  arriving  by  July  after  basysPrint  shows 
it  at  Nexpo  with  the  paper’s  fiill  plateline, 
including  a  Nela  Temes  punch-bender. 

Its  first  U.S.  newspaper  customer, 
however,  was  the  11,433-circulation 
Enterprise-Jourrud,  McComb,  Miss.,  which 
has  been  outputting  plates  for  itself  and  a 
half-dozen  weeklies  on  a  slower,  single¬ 
head,  manually  fed  model.  That  machine 


strate  to  prospective  customers  that  “here’s 
something  that’s  running  in  an  environ¬ 
ment  like  yours.  We  are  still  very  focused 
on  finding  a  site  that  will  partner  with  us.” 

Sensing  that  “metro-class  newspapers 
are  watching  developments  very  carefully,” 
Antley  says,  “we  firmly  believe  ...  the  250 
single  plates  per  hour ...  speaks  to  [that] 
specific  segment.” 

The  others’  devices  come  in  two  versions 
operating  at  different  speeds.  BasysPrint 
offers  its  third-generation  imager  as  a  fully 
automated  model  with  two  imaging  heads, 
the  UV-Setter  57-Z  (for  $325,000),  and  as 
a  manual  model  with  a  single  head,  the 
57-f  (for  $159,000).  Exposing  standard-  or 
high-speed  plates  at  more-modest  speeds, 
UV-Setter  optics  confer  a  quality  advan¬ 
tage,  according  to  basysPrint.  It  maintains 
that  while  lasers’  round,  less-defined  dots 
necessarily  overlap,  UV-Setters’  square, 
sharp-edged,  small  spots  (10  to  28 
microns)  fit  together  seamlessly,  affording 
higher  quality  from  lower  resolutions, 
which  shortens  RIP  and  imaging  times. 

Of  some  four  dozen  machines  installed 
in  North  America,  most  are  commercial 
models,  but  “newspaper  is  our  fastest- 
growing  segment.  That  has  dominated  our 
time  here  since  the  third  quarter  last  year,” 
says  Jeff  Hopkins,  president  of  U.S.  sub¬ 
sidiary  basysPrint  Corp.  It  has  scheduled 


20  EDITOR  &  PUBLISHER  MAY  19,  2003 


www.editorandpublisher.com 


v\A\A\'.hain’slias(*\icw.C‘<)ni  •  markl‘ting@ham.shase\  ieu.coiii 


Harris  &  Bas<'vi('\v’s  solutions  take  vou  from 
idea  to  press  to  Web  and  beyond.  We  have  edi¬ 
torial.  advertising,  circulation,  production 
and  Internet  solutions  that  operate  on 
Windows  and  Macintosh  platfonns,  for  publi¬ 
cations  ranging  from  one  workstation  up  to  .500 
and  bevond. 


2800  customei’s 


Our  editorial  systems  offer  database  and 
non-database  flavours.  You’ll  get  interactive 
measurements,  fonnatting  tliat  carries  through 
to  tlie  page  (either  QuarkXPre.ss  or  InDesign), 
a  complete  dictionary  and  diesaurus  and  useful 
coTumands  such  as  Fit  Head  and  Fit  Text  to 
Box. 


WITH  CLIENTS  ON  SIX  CONTINENTS 
&  IN  ALL  50  STATES 


The  BITS  Web-hosting  .service  gives  you  a 
powerful,  up-to-date  VV'eb  site  without  any 
hardware  or  software  concerns  on  yonr  end. 
Options  include  searchable  classifieds,  access 
control,  sports  games  and,  soon,  e-tearsheets 
iuid  Web-based  ad  entiy. 


CirculationPro  3  takes  all  the  popular  fea¬ 
tures  from  our  previous  versions  and  adds  serv¬ 
er  options  including  Macintosh  OSX,  Windows 
iuid  Solaris.  On  the  client  end,  it's  a  simple 
Web  browser!  Yet  your  data  is  .secure,  )X)ur 
functions  spectiy  and  your  time  is  saved. 


Our  advertising  solutions  combine  your  dis¬ 
play  and  classified  ads  and  offer  _ 

Acc-ounts  Receivable,  contact 
management,  flexible  rate 
structures  and  more.  Ad- 
takers  will  enjoy  the  ease-of- 
use  and  \\TSI\\YfG  ad-tak- 
ing  screens,  multimedia  pub- 
lishing  and  multiple  schedules 
for  each  ad.  Managers  and  publish¬ 
ers  will  love  the  tliorough  reporting  and  tlic 
quick  setup  and  changes,  as  well  as  the  rev¬ 
enue-generating  online  classifieds. 


Our  production  softw’are  is  also  designed 
around  the  way  you  work.  Production- 
ManagerPro  manages  your  assets  and  keeps 
your  ads  and  all  their  elements  together,  from 
the  time  tire  ad  is  sold  on  tlirough  to  a  digitiil 
archive,  eitlier  on  a  file  server,  CD  or  DYD. 


For  more  infonnation  about  our  enlighten¬ 
ing  products,  call  us  at  321.242..5000 
or  734.662.5800,  visit  our  website  at 
www.harri.sbasevievv.a)m. 


HarrisCBaseview 
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Florida  Campus  321.242..5000  •  Michigan  Campus  734.662.5800 
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moved  last  week  to  a  smaller  Emmerich 
Newspapers  Inc.  daily,  The  Greenwood 
(Miss.)  Commonwealth,  when  personnel 
from  basysPrint  and  Kenner,  La.-based 
PrePress  Systems  upgraded  the  Enterprise- 
Journal  to  a  third-generation  model  that  is 
expected  to  be  40%  faster.  (The  older 
model  handled  process  color  at  1  to  IV2 
minutes  per  color  per  page.) 

In  the  meantime,  another  manual 
UV-Setter  has  been  ordered  by  Cleveland 
Newspapers  Inc.’s  7,881-circulation  The 
Daily  Tribune  News,  Cartersville,  Ga 

AlfaQuest  may  have  come  late  to  UV, 
but  as  one  of  the  market’s  top  two  output- 
systems  suppliers,  it’s  made  its  mark  fast: 
four  FasTraks  installed  at  four  sites  in  four 
states;  four  more  now  installing  in  Arizona 
at  two  Western  Newspapers  Inc.  sites 
(among  the  first  on  FasTraks,  using  blue- 
laser  exposure);  another  six  sold  in  three 
states  to  three  dailies  circulating  41,000  to 
48,000  copies;  and  one  pending  sale. 

“That’s  actually  helped  us,”  basysPrint ’s 
Hopkins  volunteers,  “because  it’s  promoted 
the  concept  of  UV  CTP.”  AlfaQuest 
(formerly  Monotype)  is  the  only  long- 
established,  widely  installed  firm  with  a 
UV  product,  while  also  selling  a  range  of 
visible-light  and  thermal  platesetters 


against  competition  from  industry 
heavyweights  Western  Lithotech 
(Lastra  Group)  and  Agfa/ Autologic. 

AlfaQuest  prices  are  $240,000 
for  its  4-watt  FasTrak  and  $300,000 
for  the  8-watt  model  —  a  Trakmate 
350-plate  autoloader  and  slipsheet 
remover  adds  another  $60,000. 

Besides  midrange  pricing,  alfaQuest 
can  boast  the  speed  of  laser  imaging 
and  the  longer  life  and  lower 
replacement  cost  of  diode  lasers. 

Cost  of  buraout 

Lasers  are  a  big  component  of 
cost,  and  none  lasts  forever. 

Whereas  basysPrint ’s  mercury- 
vapor  lamp  is  a  $1,500  part 
guaranteed  for  2,000  hours’  service, 
lasers  last  longer  but  cost  much 
more.  At  $35,000,  the  ProForm’s  ^  ^ 
7-watt  gas  laser  is  expected  to  run 
for  5,000  hours  (a  year  or  more, 
depending  on  its  duty  cycle)  when  operated 
at  its  recommended  3  watts,  according  to 
Antley,  who  adds  that  work  is  “being  done 
with  the  solid-state  lasers.” 

That  work  with  UV  laser  diodes  has 
been  under  way  in  a  parallel  development 
—  a  platesetter  powerful  enough  to  image 
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SOME  SHY  NEWSROOM  LEADERS 
ARE  BORN.  WE  SRY  THE 
BEST  CONE  TO  POYNTER. 
BEEN  TO  POYNTER? 


Poynter  Leadership  Academy 
August  24-29,  2003 
Application  Deadline:  June  23, 2003 

Newsroom  managers  and  up-and-coming  leaders  from  the  mid-management 
ranks  will  learn  to  become  stronger  coaches  and  get  tips  for  recruiting  and 
retaining.  You'll  develop  strategies  for  managing  during  change  and  for 
handling  conflict  and  difficult  employees.  You'll  learn  how  to  lead  ethical, 
diverse  newsrooms  and  how  to  produce  excellent  journalism  even  in  tough  times 


Poynter. 


EVERYTHING  YOU  NEED  TO  BE  A  BEHER  JOURNALIST 

www.poynter.org 


Fred  Johnson  outputs  The  Deseret  News  metro  edition’s 
plates  on  a  basysPrint  UV-Setter  57-Z  in  Salt  Lake  City. 


UV-sensitive  photopoKmer  flexo  plates  at 
acceptable  speeds.  Antley  says  PerkinElmer 
is  “very  close  to ...  a  point  in  the  manufac¬ 
turing  process”  where  it  can  bring  in 
development  partner  MacDermid  Printing 
Solutions  “and  show  them  full  capabiliU  .” 

The  diode  manufacturer  guarantees  the 
FasTrak’s  4-watt  laser  for  10,000  hours, 
“but  we  expect  it  to  be  20,000  hours  — 
and  that’s  exposure  time,”  Dennis  Nierman 
says.  The  alfaQuest  president  is  referring  to 
a  fact  that  helps  account  for  a  diode  laser’s 
longer  life:  It  need  only  emit  a  laser  while 
actually  imaging,  unlike  exposure  sources 
requiring  power-up  time  that  precludes 
start-and-stop  operation  with  each  plate. 

Nierman  is  quick  to  add  that  although  a 
laser  head  is  expensive,  its  power  supply 
and  chiller,  for  example,  will  not  necessari¬ 
ly  need  replacement,  and  usually  only  one 
of  its  three  $15,000  diodes  dies  at  a  time. 

Back  at  basysPrint,  lamp  service  of  2,500 
hours  is  expected  by  year’s  end.  “We  just 
need  to  run  the  lamp  cooler,  and  the 
[service]  life  goes  up,”  says  Hopkins. 

UV  illumination  from  a  nonlaser  lamp 
(in  a  contact  frame  or  platesetter)  can 
fall  to  an  inadequate  level  before  a  lamp’s 
electrical  failure. 

Service  contracts  can  cover  lamp-  or 
laser-replacement  labor  costs  or  operators 
can  train  for  the  job.  Among  the  first  U.S. 
fast-57-Z  sites,  a  Harte-Hanks  Inc.  shopper 
site  in  California  is  trained  in  lamp  replace¬ 
ment  and  Advance’s  Staten  Island  (N.Y.) 
Advance  will  call  basysPrint.  Gordon  Clark, 
production  manager  of  they4mmcan  Press 
in  I.ake  Charles,  La.,  plans  to  attend  a 
diode-replacement  class  given  by  the  laser 
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Furthering  The 

TRADITION  - 

THE  TKS  4X1  PRESS. 


For  those  wanting  the  efficiency  of  a  4x1  press  with  the  legendary  quality  and 
reliability  of  TKS,  we  introduce  the  ColorTop  5000UD.  It  delivers. 

The  ColorTop  5000UD  is  the  latest  in  a  long  line  of  technologically  advanced 
presses  from  the  company  that's  earned  the  respect  and  satisfaction  of 
customers  worldwide  for  more  than  130  years. 


ONE-STOP  PRINT  SHOPPING 

TKS  offers  a  full  line  of 
products  from  roll  storage  to 


The  ColorTop  5000UD 

•  Four  pages  wide  one  around 

•  70,000  CPH 

•  Plate  and  blanket  cylinder 
are  both  one  around 

•  Uses  conventional  blankets 
(no  metal  back) 

•  Shaftless  drive  system 

•  Flexibility  of  digital  or  open 
fountain  inking 

•  Based  on  proven  technology 
of  ColorTop  3000 

•  Same  anti  fanout  roller  system 
of  the  ColorTop  7000 

•  Full  bearer  to  bearer 


To  learn  more  about  how  the  TKS  tine 
of  products  can  meet  and  exceed  your 
pressroom  demands,  please  call  us  or 
visit  us  online. 


post  press,  and  everything 
in  between. 


I 


Richardson,  Texas  75081 
800-375-2857 
fAx;  972-437-5858 
email:  sates® tlcspress.com 


SEE  LIVE  DEMONSTRAUONS  OF  THE  COLORTOP  5000UD  -  BOOTH  1377,  NEXPO  '03,  JUNE  16-19. 


maker  (as  he  did  with  an  earlier  imager). 

Operation  of  PerkinElmer’s  ProForm  at 
3  watts  makes  for  prolonged,  productive 
platesetting.  The  laser  not  only  lasts  longer 
but  also  is  capable  of  exposing  high-sjjeed 
plates  that  cost  about  the  same  and  run 
about  as  long  as  standard-speed  plates. 

The  fact  the  ProForm  was  not  intended 
to  handle  ordinary  plates  —  not  if  users 
want  UV  imaging  to  match  speeds  prossible 
with  visible-light  photopolymer  plates  —  is 
something  “we’ve  tried  to  promote  from 
Day  One,”  says  Antley.  “We  have  tried  to  be 
very  forthcoming  about  the  fact  that,  sure, 
you  could  run  a  standard  plate  ...  but  why 
would  you  want  to  do  that?  It’s  slow.” 


Making  plates  A 

All  three  manufac-  j 

turers  say  American  1 

Litho  Inc.’s  Mach  II  jgj 

can  be  imaged  at  their 
platesetters’  rated  p* 

speeds.  Designed  for 
the  ProForm  and 
UV-Setters,  Citiplate 
Inc.’s  LHP  is  princi¬ 
pally  a  commercial- 
printing  product.  The 
ProForm  also  runs  Production  chief 

plates  from  Anocoil,  Donald  Carlisle, 

and  its  originator,  Sonoran  Scanners, 
reportedly  had  success  with  Agfa  and 


In  today's 
ti^ht 


profit  marps 
it's  good  to  know 
there  are  products 
that  (an  help  with  the 

expanding  needs  of  your  business. 


(flebro  helps  newspapers  sell  more  advertising  to  more 
advertisers  more  often!  Our  multi  dimensional  publishing 
system  automates  the  advertising  process  making  it  easier 
lor  automotive  and  real  estate  clients  to  advertise  with 
you  instead  of  your  competition.  Print,  web,  voice  and  more 
are  easily  produced  from  a  single  advertising  system. 


Digital  (ollections  provides  web-based  digital 
asset  management  and  a  news  library/multimedia 
archive  database  accessible  via  Internet  and  Intranet. 
An  optional  “e-commerce"  module  supports  Internet- 
based  information  commerce  activities  such  as 
online  archives. 


Visit  us  at  NEXPO  2003,  Booth  #1027 

GMTI 


151  West  fourth  Street*  Cincinnati,  OH  A5Z0Z*  800-80I-5//I*  fax513-ZAI-/ZI9 


Keith  Hux  (left)  and  his  predecessor  and  assistant, 
piate  the  Enterprise-Journal  on  an  older  UV-Setter. 

Kcxlak  Polychrome  Graphics  plates. 

BasysPrint’s  Hopkins  adds  Western 
Lithotech,  Precision  Lithograining,  and 
Southern  Lithoplate  to  the  list.  Worldwide, 
basysPrint  claims  compatibility  with  45 
different  plates  from  14  manufacturers. 

“Starting  out,  we’re  using  an  American 
Litho  plate,”  says  Clark.  One  of  three 
Shearman  Corp.  dailies  (the  others  are  in 
Colorado  and  New  Mexico),  his  American 
Press  early  last  month  switched  to  a  UV 
FasTrak  after  running  an  early  blue-laser 
model  since  1998.  “It’s  pretty  much 
conventional,  but  it’s  a  little  higher  speed,” 
says  Clark,  adding  that  alfaQuest’s  other 
FasTrak  CTP/C  sites  use  it. 

While  prices  depend  on  several  factors 
in  addition  to  sensitivity,  most  sites  report 
paying  about  five  cents  more  per  square 
fcx)t  for  faster  plates.  Before  converting  to 
CTP,  the  37,760-circulation  Ammcan 
Press  paid  45  to  48  cents  a  fcx)t  for  conven¬ 
tional  plates.  Five  years  later,  it’s  paving  55 
cents  for  the  slightly  faster  version. 

Others  quoted  lower  prices,  says  Clark, 
but,  for  now,  his  paper  is  sticking  with 
what  it  knows  will  work.  Generally,  he 
adds,  recommended  plates  are  priced 
between  45  and  55  cents  a  foot. 

At  least  one  UV  CJTP  site  reported  a 
price  just  under  that  range  (though  still 
about  a  nickel  higher  than  it  had  been 
paying  for  standard-speed  plates).  And  at 
Salt  Lake  City’s  Newspaper  Agency  Corp., 
which  prints  The  Deseret  News  and  The  Salt 
Lake  Tribune  (combined  weekday  circu¬ 
lations  of  211,271),  the  American  Litho 
Mach  II  plates  run  through  its  basysPrint 
UV-Setter  “are  actually  cheaper”  than 
regular  plates  from  another  supplier,  says 
Production  Vice  President  Terry  Northrup. 

In  Lake  Charles,  too,  “Our  savings  are 
going  to  be  on  our  plates,”  says  Clark  — 
especially  compared  with  the  $1.30  per 
square  foot  spent  on  plates  for  the  older 
argon-ion  FasTrak.  “It’s  going  to  be  a 
payback  in  less  than  two  years,”  he  says. 
And  because  the  sole  source  of  plates  for 
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A  winning  combination 
of  excellence  and  values 


Each  year  at  Tribune 
Company's  annual  meeting 
of  shareholders,  we 
recognize  outstanding 
employee  performance 
with  two  distinct  awards. 

The  first  is  the  Tribune 
Management  Award, 
which  honors  a  person 
or  team  for  putting 
management  skills  to 
work  and  achieving 
remarkable  results. 

The  other,  the  Tribune 
Values  Award,  is  given 
to  those  who  best  exem¬ 
plify  Tribune  Company's 
eight  values — citizenship, 
customer  satisfaction, 
diversity,  employee 
involvement,  financial 
strength,  innovation, 
integrity  and  teamwork. 


TRIBUNE  MANAGEMENT  AWARD 


Paul  Fleishman 

Vice  President/ Markethifi 
Sewsday 

Have  some  fiin  and  be  aggressive.  That  pretty  well  describes  Paul’s  approach  to  business  at  Long  Island.  N.Y.- 
based  Sewsday.  His  creative  marketing  strategies  for  building  readership  and  circulation  have  become  a  model 
for  other  Tribune  newspapers.  In  particular.  Paul’s  ideas  have  proven  highly  effective  for  connecting  with  young 
readers  and  increasing  brand  awareness. 

In  2002,  Paul  and  his  team  developed  and  launched  “Sewsday  Every  Day,"  an  ongoing  multimedia  campaign 
designed  to  increase  reader  frequency.  He  also  leads  important  efforts  to  reach  our  next  generation  of  newspaper 
readers.  These  include  the  Sewsday  in  Education  program  and  FutureCorps,  a  school-based  community  service 
initiative  that  introduces  students  to  volunteerism.  Finally  Sewsday  benefits  from  valuable  cross-media  exposure 
thanks  to  the  close  relationships  Paul  has  spearheaded  with  other  news  outlets,  including  Tribune’s  WPLX-TV  in 
New  York. 


TRIBUNE  VALUES  AWARD 


Front  row,  left  to  right: 

Jymm  Adams,  Sheri  Wish  and  Donna  Stokley 


Bock  row: 

David  Young  Rich  Segal  Deborah  Albright  and  Gordon  Peppars 


This  area-wide  team  charged  with  integrating  sales  efforts  at  the  Los  Angeles  Times  and  KTLA-TV  w  as  clearly  up  to 
the  challenge.  Their  efforts,  wiiich  began  following  Tribune’s  merger  with  The  Tunes  .Mirror  Company  in  20(K),  have 
heightened  our  ability  to  add  value  for  advertisers  in  a  highly  competitive  market  while  creating  a  firework  for 
future  cros.s-media  sales  growth  in  Southern  California. 

David,  Deborah  and  Sheri  from  the  Times\  Gordon.  Jymm  and  Rich  from  KTIA;  and  Donna  from  Tribune  .Media  Net 
were  cited  for  their  dedication  to  customer  satisfaction,  innovation  and  teamwork — three  of  Tribune’s  fundamental 
values.  The  team’s  application  of  these  principles  led  to  outstanding  results,  including  multimedia  revenue  for  the 
Times  and  KTLA  of  S8.5  million  in  2002,  double  the  level  achieved  in  2001. 


TRIBUNE 


the  blue-laser  system  was  Agfa,  after  it 
acquired  DuPont’s  Howson  business,  “the 
major  benefit  is  it  gives  us  choices  in  plates,” 
says  Clark.  He  now  can  choose  among  six. 

Salt  Lake  also  is  a  five-year  veteran  of 
CTP  —  not  only  its  own  and  not  only  visible- 
light.  As  a  USA  Today  print  site,  it’s  run 
photopolymer  plates  through  a  Barco 
platesetter,  and  “we  tested  a  thermal  system 
for  about  a  year  and  a  half,”  says  Northrup. 
He  reports  higher  plate  costs  without 
results  that  would  justify  it. 

Clark  remembers  talk  in  the  ’90s  that,  as 
CTP  spread,  papers  would  pay  less  for  the 
plates  owing  to  competition  and  economies 
of  scale  in  manufacturing:  “But  we  never 


did.  We  were  paying  the  same  price  that  we 
were  when  we  started  out,  five  years  earlier.” 

For  Northnip,  there’s  even  more  to  the 
math.  CTP  plate  pricing  drew  the  agency  to 
basysPrint,  he  says,  in  part  because  produc¬ 
tion  often  made  four  iterations  of  a  plate 
from  a  negative.  Exposing  four  identical 
non-UV  plates  on  a  platesetter  reduces  the 
benefits  of  CTP  by  multiplying  the  outlay  for 
already  more-expensive  plates. 

BasysPrint’s  smallest  site  in  production 
was  lured  by  the  same  prospect.  To  take 
advantage  of  savings  and  superior  register, 
“our  owner,  Wyatt  Emmerich,  was  wanting 
to  go  computer-to-plate,”  recalls  Enterprise- 
Joumal  Production  Superintendent  Keith 


Hux.  After  considering  several  sj’stems,  the 
paper  looked  at  basysPrint ’s  use  of  UV 
e.xposure.  “They  made  it  very  affordable  by 
doing  that,”  he  says. 

The  McComb  daily  continues  buying 
from  Southern  Lithoplate,  only  now  it  gets 
a  faster  subtractive  plate  than  before.  It 
looked  at  a  higher-priced  Western  Lithotech 
plate,  but  found  it  offered  more  quality 
than  necessary  for  printing  on  newsprint. 
Southern  Lithoplate’s  product,  says  Assistant 
Production  Superintendent  Donald  Carlisle, 
delivers  good  newspaper  quality,  though  not 
quite  as  fast  as  Western  Lithotech ’s  plate. 

Hux  adds  that  the  paper  has  been  a 
Southern  Lithoplate  customer  for  so  long 
that  he  doesn’t  think  the  faster  plate’s  price 
rose  any  higher  than  it  would  be  now  for  the 
standard  plate.  In  any  event,  he  adds, 
competition  is  suppressing  everyone’s  price, 
and,  as  for  staying  with  his  longtime 
supplier,  “You  just  can’t  beat  their  service.” 

Preserve  the  processor? 

Just  as  plates  turned  out  to  be  not  quite 
the  same  ones  newspapers  had  burned  from 
film,  processors  aren’t  always  the  same  as 
before.  “It  takes  a  different  processor,” 
Northrup  says  of  Salt  Lake’s  UV-Setter, 
adding  that  an  early  difficulty  was  solved 
by  switching  to  a  larger  processor. 

But  that  doesn’t  mean  users  are  dissatis¬ 
fied.  “The  thing  that  makes  me  happiest  is 
the  processing  end  of  this,”  says  Clark. 

More  familiar  than  is  the  case  with  visible- 
light  plates,  processing  UV  CTP  plates  is 
cleaner,  without  silver  in  the  effluent.  Clark 
hopes  that  if  less  clogging  will  mean  less 
maintenance,  he’ll  see  labor  savings  even 
beyond  those  obtained  from  the  initial 
conversion  from  film  output  to  CTP. 

Labor  savings,  in  fact,  were  reported  by 
all  sites.  But  because  of  attrition,  assignment 
to  other  positions  or  newspapers,  and  earlier 
conversion  to  CTP,  no  jobs  were  lost  among 
the  UV  CTP  sites  consulted. 

The  American  Press  kept  neither  its  old 
processor  nor  its  old  platemaker  as  backup. 
“We  went  with  a  Glunz  &  Jensen,”  Clark 
says,  because  “we  wanted  to  have  an  in-line 
processor.”  It  did  move  the  autoloader  to  the 
UV  model  from  the  old  FasTrak,  w'hich  it 
keeps  as  backup  —  “because  we’re  pretty 
sure  we’ll  change  out  the  argon  to  a  UV 
laser ...  by  the  end  of  the  year.” 

Changing  the  processor,  moving  the  auto¬ 
loader,  and  upgrading  the  exposure  unit  are 
made  possible  because  the  system  consists 
of  three  separate,  wheeled  modules.  The 
change  to  UV  exposure  he  called  “a  one-day 
job”  —  the  most  important  task  is  ensuring 
alignment  to  provide  a  good  plate  path. 


GoCtP! 

It's  Time. 

Southern  Lithoplate  makes  it  affordable! 

Come  see  our  people  and  get  all  your  questions  answered. 
Southern's  CtP  solutions  (workflow,  plate-setters,  processing  systems) 
will  be  running  live  in  NEXPO  booth  1301. 

Not  quite  ready  for  CtP,  stop  by  and  see  our  full  line  of  products 
including  the  new  ChemFree  No  Process  plate. 


Bringing  Affordable  Technology 
To  The  Marketplace 
800-638-7990 


Las  Vegas  •  June  1S-19 

See  US  in  Las  Vegas  at  NEXPO  Booth  1301, 
June  15-19,  2003 


nexp^ 
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Bart  Richards  Award 
for  Media  Criticism 


McComb  kept  its  additive-plate  processor. 
But  taken  apart,  cleaned,  and  fitted  with  new 
rollers  as  needed,  the  unit  uses  more  chemi¬ 
cals  than  the  old  plateline.  “You’d  do  a  lot 
better  if  you  have  a  processor  made  to  do 
subtractive  plates,”  says  Carlisle,  who  also 
warns  that  the  effect  of  temperature  changes 
on  a  processor  can  cause  quality  loss.  The 
American  Press  found  it  needed  to  add  a 
chiller  to  its  processor,  according  to  Clark. 

Even  for  the  Enterprise-Journal,  it 
wasn’t  as  simple  as  buying  a  new  processor. 
Whatever  was  selected  had  to  accommodate 
larger,  36-by-24-inch  plates  for  the  Web 
Press  Corp.  Quad-Stack  four-color  unit  that 
the  paper  runs  with  its  News  King  press. 

< 

i  Other  costs  and  benefits 

t  McComb  added  the  Quad-Stack  because 
it  had  been  S-wrapping  on  the  News  King 
but  could  not  hold  register. 

I  The  Quad-Stack  couples  offered  circum¬ 
ferential  and  lateral  register  control  and 
plate  skewing.  On  the  News  King  units,  the 
paper  went  from  85-  to  90-line  screens,  but 
on  the  Quad  it  runs  120  lines,  always  in 
register,  according  to  Hux.  With  that  and 
CTP’s  first-generation  dot,  he  says,  “you 
can’t  beat  the  qualitv.” 


A  Konica  proofer  outputs  color  pages  on 
newsprint,  which  hang  on  the  pressroom 
wall,  “and  that’s  what  the  pressmen  set  their 
ink  for,”  says  Hux.  PrePress  Systems  also 
installed  that  Hewlett-Packard-based 
printer  and  worked  up  ICC  color  profiles 
for  all  devices,  from  monitors  to  press. 

Production  still  outputs  film  from  three 
weeklies’  and  a  college  paper’s  portable 


The  Penn  State  College  of  Communications  is  pleased  to 
announce  “Ethics  Comer”  by  Allan  Wolper,  which  appears 
in  Editor  &  Publisher,  as  winner  of  the  2002  Bart  Richards 
Award  for  Media  Criticism.  The  award  recognizes 
distinguished  contributions  to  the  improvement  of  print  and 
broadcast  journalism  through  responsible  analysis  or  critical 
evaluation.  It  will  be  presented  May  22,  2003,  during  a 
ceremony  at  the  National  Press  Club. 


In  the  plate- 
room  at  the 
American 
Press,  Lake 
Charles,  La., 
Paul  Hauser, 
left,  punches 
and  bends 
exposed  plates 
while  Landry 
Washington 
loads  fresh 
plates  for  the 
alfaQuest 
FasTrak  CTP/C. 


document  format  (PDF)  files,  with  pages 
from  the  ECRM  Mako  RIP  directed  either 
to  a  Konica  imagesetter  or  to  the  UV-Setter. 

“We’re  never  behind  the  press,”  says 
Carlisle.  Remaking  the  rare  bad  plate  is  the 
only  delay,  but  when  it  happens,  he  says, 
outputting  it  from  the  platesetter  takes 
longer  than  burning  a  new  one  from  film. 

PrePress  Sv-stems  Service  Manager  Bob 


Bart  Richards,  former  editor  of  the  New  Castle  (Pa.)  News. 


Judges  pointed  to  Wolper’s  grittiness  and  his  consistent 
ability  to  raise  questions  of  importance.  Judges:  Terry 
Connelly,  senior  vice  president  of  programming  and 
production.  The  Weather  Channel;  Tim  Gleason,  dean  of 
the  School  of  Journalism  and  Communication,  University 
of  Oregon;  and  David  Jones,  former  national  editor.  The 
New  York  Times. 


referring  to  frequency-modulated  stochas¬ 
tic  dot  placement.  When  Salt  Lake  tried 
stochastic  screening  with  its  thermal 
platesetter,  says  Northrop,  no  appreciable 
difference  was  discernible  when  one  mixed 
up  plates  imaged  with  different  screening 
techniques.  Nevertheless,  he  may  take  a 
second  look  at  stochastic  screening  after  a 
move  to  a  higher  line  screen. 

Northrop  probably  can  speak  for  the 
others  when  he  calls  equipment  set-up  and 
training  a  “straightforw  ard”  process.  The 
initial  challenge,  he  says,  is  getting  every¬ 
thing  from  the  plates  and  e.xposure  unit  to 
the  new'  Burgess  Industries  bender  to  w'ork 
together,  tweaking  something  every  day 
until  it  all  finally  “jells”  as  a  system. 

His  UV-Setter  was  installed  in  mid- 
Januaiy',  he  says,  “with  the  understanding 
that  if  it  worked,  we  would  expand  [with 
another  unit],  and  if  it  didn’t,  we’d  return 
it.”  Three  weeks  later,  it  began  outputting 
plates  for  production,  along  with  the  two 


Paul  Hauser 
(left),  Landry 
Washington 
(middle),  and 
Gordon  Clark 
send  and 
check  test 
plates  run  on 
an  alfaQuest 
FasTrak 
CTP/C  and  a 
Glunz  & 
Jensen 
processor  at 
the  American 
Press,  Lake 
Charles,  La. 


original  platemaking  lines.  But,  by  late  last 
month,  it  was  making  80%  to  90%  of  the 
papers’  plates.  The  staff  is  still  learning, 
Northrop  says,  but  “there  are  some  days 
when  everything  is  run  off  the  basys.” 

Installation  “was  pretty  smooth”  in  Lake 
Charles,  where  initial  difficulties  were  con¬ 
fined  to  delivery  of  too-narrow  plates.  Clark 
said  transition  from  blue  to  UV  CTP  was 
easier  and  involved  less  training  than  from 
film  to  CTP.  The  RIP  and  other  software 
are  little  changed,  “and  the  FasTrak  itself 
pretty  mueh  works  the  same,”  says  Clark. 

Beyond  the  other  advantages,  “We  think 
that,  once  we’re  100%  CTP  we  can  save 
somewhere  between  10  and  15  minutes,” 
says  Northrop. 

It’s  time  Salt  Lake’s  newsroom  and 
distribution  crew  can  fight  for.  At  the 
biggest  operation  testing  UV  platesetting, 
“the  jury  is  still  out,”  says  Northrop. 
“Almost  every  day  we’re  coming  closer 
and  closer  to  committing.”  0 


WE  deliver; 


Planning 


Architecture/Engineering 


Construction  Management 


ATLANTA  CHICAGO  CLEVELAND  HOUSTON  IRVINE  KANSAS  CITY  SEAHLE  LONDON  PUERTO  RICO 


See  us  at  NEXPO  Booth  #726 


WWW.THEAUSTIN.COM  ■  800.333.0780  x789 

newspapergroup@theaustin  com 


When  everything  jells 

(generally  satisfied  with  conventional 
halftones,  most  users  seem  in  no  hurry  to 
e.xperiment  with  stochastic  screening, 
which  varies  the  frequency  of  very  small 
dots  rather  than  the  size  of  a  given  number 
of  uniformly  angled  dots. 

BasysPrint’s  Hopkins  calls  the  technique 
“really  nothing  new  for  us,”  with  commer¬ 
cial  sites  seeing  improved  flesh  tones  and 
smiill  detail.  Newspaper  interest,  he  says, 
relates  to  potentially  better  print  quality, 
especially  in  terms  of  register  issues.  But 
CTP  alone,  he  adds,  addresses  that  concern. 

“We’re  probably  not  going  to  go  with 
FM  screening,”  says  Clark  in  Lake  Charles, 


Butz  “taught  me  every  trick  there  is”  to 
output  a  problem  page,  says  Hux.  At  worst, 
“maybe  once  a  year,”  a  black-only  PDF  just 
cannot  be  output,  he  notes.  But  it  always 
seems  to  work  on  a  laser  printer.  So  the 
file  is  run  off  the  laser  printer  and  a  page 
is  shot  on  the  big  old  camera  that  the 
newspaper  held  onto.  A  plate  is  then 
burned  in  a  contact  frame  and  double- 
burned  as  a  complete  page  in  the 
UV-Setter  —  a  trick  they  couldn’t  pull 
off  using  visible-light  or  thermal  plates. 

Echoing  others’  comments  that  CTP 
cannot  always  be  distinguished  from 
conventional  output  by  a  casual  look  at 
pages  or  plates.  Salt  Lake’s  Northrop  says 
he  sees  little  quality  improvement  from 
photopolymer,  thermal,  or  UV  platesetting. 
But  with  “the  elimination  of  a  generation 
of  dot,”  he  says,  “we’re  considering  a  higher 
line  screen.”  Probably  moving  from  100  to 
105  lines  “would  be  our  next  phase,”  he 
continues,  if  the  agency  works  out  all 
platesetting  bugs,  stays  with  UV  exposure, 
and  goes  to  100%  Cl’P. 
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-FEATURES  AVAILABLE- 


ASTROLOGY 


LOOKING  FOR  A  CLEAR-HEADED, 

practical  and  philosophical  astrology  column? 
Planet  Waves  by  Eric  Francis,  seven  years 
running,  www.planetwaves.net 

_ MOVIE  REVIEWS _ 

MOVIE  CHOICES  FOR  KIDS 

established  weekly  review  column 
attracts  readers  &  advertisers 
Call  Jean  Joachim.  (21 21-799-641 6 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/(909)  929-1169 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 

KAMEN  &  CO  GROUP  SERVICES 

Appraisals,  Business  Plans  &  Brokering 
(516)  379-2797/ www.kamengroup.com 

WHATS  YOUR  PAPER  WORTH?? 

Free  Confidential  Valuation  at 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  (301)  253-5016 
America’s  leading  appraisers  -  Est.  1959 

NEWSPAPER  BROKERS 

Leader  in  Sale 
of  Community  ■,  *1 

Newspapers'  R  .  | 

(214)  265-9.MM) 
Kickenhacher  Vluclia 


BOLITHO  MEDIA  SERVICE 
THOMAS  C.  BOLITHO 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

GAUGER  MEDIA  SERVICE.  INC. 

Dave  Gauger-Valuations,  Sales,  Mergers 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560 

www.gaugermedia.com 

NEWSPAPER  APPRAISERS 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 


America’s  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett.  South  (828)  749-6397 
John  Szefc,  Northeast/Widwest 
(845)  291-7367 
Doug  Hebbard,  Midwest 
(847)  356-7675 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 
Mike  Kreiter,  Plains/Central 
(913)  897-4790 
Bill  Eubank,  Southwest/South 
(832)  594-8263 
Mike  Bradley,  New  England 
(508)  563-2835 
www.mediamergers.com 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales.  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-br^er.com 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 

NEWSPAPERS  EOR  SALE 

For  a  list  of  Properties  for  sale  go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.-  Est.  1959 

NATIONAL  AWARD  WINNING  weekly  bilin¬ 
gual  newspaper  in  one  of  the  fastest  growing 
U.S.  Hispanic  markets.  Highly  respected 
staff.  Unlimited  growth  potential.  Contact 
Jack  Zollinger,  business  broker,  at  (239) 
596-8200  or  email  info@vrnaples.com. 

NORTH  TE)(AS  WEEKLY,  good  demo 
graphics,  gross  with  printing  near  $300K, 
bargain  at  $175K.  Also  others.  Bill  Berger, 
Associated  Texas  Newspapers  (512) 
476-3950.  1801  Exposition,  Austin,  TX 
78703. 

NEWSPAPER  APPRAISERS 


Brokers  and  appraisers  for  80  years 

Thousands  of  papers  sold  and  appraised  since  1923 
Confidential  appraisals  for  estate,  ESOP,  bank,  stock,  assets. 


John  Crihh  •  Jim  Hicks 
Tom  Karavakis  •  Gary  Greene 


CRIBB 

&  ASSOCIATES 

Publication  Brokerage  A  Appraisal 


PUBLICATIONS  FOR  SALE 


ILLINOIS  HOME  REPAIR  Magazine.  WeF 
lington,  Florida  Weekly,  Palm  Beach  Tourist 
Guide,  Tampa  Holistic  Magazine.  Buffalo. 

New  York  Weekly,  National  Vending  Monthly 
Info  ©KAMENGROUP.COM  (516)  379-2797 


_ MAILROOM _ 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/CJuipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax;  (256)  997-9656 

NEWSTEC,  INC 

Specializing  in  Inserters  and 
Post  Press  Controls  -  •  Installation 
•  Spare  Parts  •  Buy/Sell  used  Inserters 
Terry  Connors,  Vice  President  of  Sales 
Phone:  (508)  850-7945 
Fax;  (508)  850-7951 
tconn3317@aol.com 


CURRENTLY  AVAILABLE  FROM  INLAND 

•  1000  series  GOSS  URBANITE  units. 

•  7unit  GOSS  SC  press,  clean  and  in  good 
condition. 

•8-unit  GOSS  COMMUNITY  -  with  60HP 
drive. 

•Goss  SSC,  SC,  &  Community  printing 
units,  folders  &  drives. 

•  Snjnit  WEB  LEADER  with  2  stacked  position 
units. 

•  7-unit  Harris  VI 5A  with  JF7  &  upper  former. 
Excellent  condition. 

Inland  Newspaper  Machinery  Corp. 
P.O.  Box  15999,  Lenexa  KS  66285 
(913)  492-9050  Fax  (913)  492-6217 
www.inlandnews.com 

DONT  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C% 

Tel:  (913)  648-2000 
Fax:  (913)  648-7750 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  648461 1  or  fax  (815)  648-2856 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


-EQUIPMENTS  SUPPLIES- 


CIRCULATION  SERVICES 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
"PRE  PAID  Experts*’ 

Horace  Southward/Eric  Southward 
(800)  9508475^www.metro-news.com 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  (^lity  plus 
Quantity  sales!  Phone:  (732)  73^5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 


NEWSPAPER 

TELESALES 

LEVIS 

(800)  884-9511 

Email:  DickLevis@Telespherel.com 
or 

www.Telespherel.com 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  7766397 

WWW.PROSTARTS.COM 


WESTPARK  DIRECT 
Intelligent  Circulation  Marketing 
www.westparkdirect.com 

COMPLTER  SOFTWARE 

SOFTWARE  for  AR  displays,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 

CONSULTANTS 


Improve 

your 

profit 

ability 


(il^OlT 


I  104  East  Main,  Suite  402,  Bozeman,  MT  59715  •  (406)  586-6621  •  FAX  406-S86-6774 
www.editorandpublisher.com 


HEADLINE  PROMOTIONS,  INC. 

Cold-Calling  Specialists.  i  , 

Programs  Include: 

•  Starts  •  Stop-Saver  •  Verification  •™‘  *•*><««' 

(800)  260-9823  Ma.4M.3tM  11vww.dwfMrdoconMiic1n9.com 

Dennis  McQuillan 
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•INDUSTRY  SERVICES- 


CONSULTANTS  CONSULTANTS 


•HELP  WANTED- 


ADMINISTRATIVE  ADMINISTRATIMi 


Redesign  -  And  Re-think 


Garcia  Media  has  helped  more  than  500  papers  worldwide  not  only 
redesign,  but  re-think  their  newsroom's  planning,  collaboration  and 
communication,  as  well  as  the  content,  organization,  navigation,  and 
brand  of  their  print  and  web  products.  To  learn  more  about  a 
free  appraisal  of  your  paper’s  presentation,  call  Robyn  Spoto 
at  1-800-265-0903,  or  email:  info@garcia-media.com. 


giircui.media  www.garcia-media.com 


•INDUSTRY  SERVICES-  ■  -HELP  WANTED- 


COMMERCIAL  PRINTING 
DIVISION  MANAGER 

Leader  Printing,  a  division  of  Eau  Claire 
Press  Company,  has  an  opening  for  a 
full-time  division  manager  for  a  small,  com¬ 
bination  sheet-fed,  web  operation  that  also 
has  mailing  services  capabilities. 

Qualified  candidates  must  possess  a 
proven  record  for  managing  the  profit  and 
loss  for  commercial  printing,  or  other  divi¬ 
sion;  the  ability  to  manage  the  sales  and 
services  provided  by  the  division,  and  su¬ 
pervise  the  daily  operations  of  the  division. 
Sales  and  marketing  experience  is  preferred. 
Public  relations,  knowledge  of  Pinnacle  soft¬ 
ware  and  estimating  experience  is  helpful. 
A  valid  driver's  license  with  an  acceptable 
record  is  required.  Must  have  a  working 
knowledge  of  computers,  possess  excellent 
oral  and  written  communication  skills,  and 
be  able  to  work  independently  with 
minimum  supervision. 


ILLUSTRATOR/GRAPHIC 

ARTIST 


“Save  Money!  Affordable  made-to-order 
graphics  and  illustrations  at 
www.dailynewsgraphics.com/ep 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
45  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 
www.pressroomcleaners.com 


-HELP  WANTED- 


ACCOUNTING 


CONTROLLER 

Emmerich  Newspapers,  based  in  Jackson, 
Miss.,  is  seeking  a  financial  controller  for  its 
$20M  revenue  group  of  daily  and  weekly 
newspapers.  The  applicant  should  be  com¬ 
fortable  working  with  pc-based  spreadsheet 
and  accounting  programs  including  payroll, 
a/r,  a/p,  and  general  ledger. 

Duties  will  include  budgeting,  ratio  analysis 
and  supervising  in-house  and  remote  ac¬ 
counting  clerks  -  this  is  a  hands-on  position 
that  also  has  the  opportunity  to  create  the 
corporate  accounting  center. 

Pay  commensurate  with  ability  and  experi¬ 
ence.  Newspaper  industry  experience  a 
plus.  Nice  benefit  package  including  401(k). 
Send  resume  and  other  information  to  Em¬ 
merich  Newspapers,  P.O.  Box  16709,  Jack- 
son,  MS  39236,  or  E-mail: 

wyatt@northsidesun.com 


ADMINISTRATIVE 


PUBLISHER 

Needed  for  weekly  newspaper  in 
Monument,  Colorado  (part  of  ASP 
Westward.)  Seeking  highly  motivated  indi¬ 
vidual  to  enhance  growth  in  this  successful 
operation.  Ideal  candidates  will  possess  a 
strong  newspaper  background,  motivational 
and  interpersonal  skills,  and  a  proven  track 
record  of  meeting  goals  and  objectives. 
Competitive  salary,  bonus  and  excellent 
benefits  package  provided. 

FAX  resume,  including  salary  history  to 
Personnel  Manager  at:  (303)  6604826 


Benefits  include  employee  retirement  plan, 
health,  dental,  life,  short-term,  and 
long-term  disability  insurance,  paid  time  off, 
and  Section  125  Flexible  Spending,  A 
pre-employment  drug  test  is  required. 

Please  send  letter  of  introduction,  resume, 
references,  and  salary  history  (a  must)  in 
confidence  by  May  30th,  2003  to: 

Wipfli  Ullrich  Bertelson  LLP 
Attn:  Commercial  Printing  Division  Manager 
P.O.  Box  690 

Eau  Claire,  Wl  54702-0690 
E-mail:  resume@wipfli.com 
Equal  Opportunity  Employer 


ADMINISTRATIVE  ADMINISTRATIVE 


PRESIDENT/ 
EXECUTIVE  DIRECTOR 
AMERICAN  PRESS  INSTITUTE 

The  American  Press  Institute,  located  in  Reston,  Virginia,  seeks  an  outstanding  individual  to 
serve  as  its  new  chief  executive.  Best  applicants  will  have  high-level  and 
successful  leadership  and  management  experience,  preferably  in  a  newspaper  setting;  un¬ 
derstanding  of  learning  styles  and  demonstrated  interest  and  experience  in 
teaching  mid-career  adults;  experience  and/or  clear  interest  in  fund  raising;  experience  in 
working  closely  with  a  strong  board  of  directors;  understanding  of  and  comfort  with  the  on¬ 
line  world;  ability  to  nourish  and  work  in  a  diverse  and  collegial  environment;  outstanding 
oral  and  written  communication  skills;  and  knowledge  of  and  ability  to  interact  effectively 
with  key  leaders  in  the  news  industry. 

We  seek  a  creative,  self-motivated  executive  who  will  work  with  a  talented  staff  and 
engaged  board  to  make  a  very  strong  organization  even  better.  This  is  a  tough,  challenging 
and  rewarding  job  for  a  person  who  wants  to  make  her/his  mark  on  the  industry  through 
leadership  of  one  of  the  world’s  leading  leadership-development  and 
skills-training  organizations.  Considerable  travel  and  fund  raising  involved.  Excellent 
salary  and  benefits  package. 

Confidential  applications  and  nominations  should  be  mailed  to: 

API  Presidential  Search  Committee 

American  Press  Institute 

11690  Sunrise  Valley  Drive,  Reston,  VA  20191 
Or  E-mailed  to  Sarah  Decker  at  sdecker@americanpressinstitute.org 

Applications  from  women  and  minorities  encouraged. 

Our  goal  is  to  have  the  new  leader  on  board  by  September  1 . 


THE  NEWSPAPER  INDUSTRY’S  MEETING  PLACE 


PUBLISHER 

The  Chicago  Reader  is  looking  for  a  publisher 
to  manage  all  operations  of  the  Reader 
and  to  take  responsibility  for  the  quality  and 
financial  health  of  all  our  properties. 

You’ll  meet  regularly  with  nine  managers, 
negotiate  rates  with  the  printer,  handle  a  va¬ 
riety  of  legal  issues,  make  sure  the  papers 
at  Whole  Foods  are  tidy,  talk  to  irate  classified 
customers,  wade  through  proposals 
from  hopeful  business  partners,  and  do 
whatever  else  needs  to  be  done. 

You  should  be  smart,  energetic,  and  imagi¬ 
native,  and  understand  alternative  weeklies. 
Competitive  pay,  great  benefits,  financially 
solid  company.  Contact  Jane  Levine,  Chicago 
Reader,  11  E.  Illinois  Street,  Chicago  IL 
60611.(312)  828-0350. 

Jlevine@chicagoreader.com 


PUBLISHER  for  30,000  weekly  and  8,600 
bi-weekly  military  newspapers  in  Jackson¬ 
ville,  NC.  Publisher  is  responsible  for  main¬ 
taining  a  close  and  effective  working  rela¬ 
tionship  with  the  military  and  oversees  all 
operations  which  include  advertising  sales, 
business,  production,  technology,  distribu¬ 
tion,  editorial,  promotional  and  marketing 
activities.  Ideal  for  someone  with  experi¬ 
ence  managing  a  smaller  weekly  newspaper 
or  for  someone  with  newspaper  sales  man¬ 
agement  experience  who  is  ready  for  the 
next  step.  E-mail  resume  and  cover  letter  to 
Jim  Coleman,  Landmark  Communications, 
Inc.  jcoleman@pilotonline.com.  EOE 


ADVERTISING 


ADVERTISING  DIRECTOR 
The  Courier-Times,  a  six-day  daily  in  New 
Castle,  IN,  has  an  immediate  opening  for 
the  position  of  Advertising  Director.  This  po¬ 
sition  reports  directly  to  the  publisher  and 
oversees  a  retail  and  classified  staff 
totaling  eight.  Ideal  candidate  possesses  a 
track  record  of  generating  revenue  through 
volume  growth  and  partnering  with  our  ad¬ 
vertisers  in  their  success.  The  ideal  candidate 
will  possess  strong  verbal  and  written 
skills.  We  offer  a  competitive  salary,  bonus 
structure  and  benefit  plan.  To  apply,  send  a 
cover  letter  and  resume  to: 

David  Holgate,  Publisher,  The  Courier-Times 
P.O.  Box  369,  New  Castle,  IN  47362 


INSIDE  CLASSIFIED  MANAGER  position  in 
Southern  Arizona.  Go  to: 
www.svherald.com/classifieds 
use  keyword  search  manager  for  details. 


THE  GWINNEH  DAILY  POST,  a  65,000 
daily  in  one  of  the  nations  fastest  growing 
and  affluent  counties  in  NE  Atlanta,  is  looking 
for  a  motivated,  experienced  sales  pro¬ 
fessional  to  be  part  of  an  expanding  major 
accounts  team.  The  qualified  individual 
would  be  responsible  for  the  Home  Im¬ 
provement,  Healthcare,  Cellular,  and  Auto 
aftercare  markets  that  generated  over 
$700,000  last  year.  Presentation  and  cold 
calling  skills  are  key.  We  offer  a  generous 
base  salary  and  a  strong  commission  plan. 
E-mail  resume  to; 

)anet.mccray@gwinnettdailypost.com 
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ADVERTISING 


ADVERTISING  DIRECTOR 

The  Oregon  Daily  Emerald,  the  independent 
student  newspaper  at  the  University  of  Ore¬ 
gon,  IS  looking  for  a  person  to  assume  re¬ 
sponsibility  for  the  overall  planning  and  op¬ 
eration  of  the  advertising  department,  in¬ 
cluding  display,  classified,  and  online  sales. 

Job  duties  include  recruiting  and  training 
student  sales  reps,  creating  and  imple¬ 
menting  operating  procedures,  developing 
sales  promotions,  and  maximizing  revenue 
in  existing  publications  and  new  ventures. 

Successful  applicant  will  possess  thorough 
understanding  of  print  media  ad  sales,  ability 
to  coach  sales  reps  to  meet  goals,  and 
ability  to  analyze,  interpret  and  utilize  mar¬ 
keting  data.  Must  be  comfortable  in  a 
fast-paced,  deadline-oriented,  comput¬ 
er-based  office. 

Bachelor’s  degree  required.  Excellent  com¬ 
munication  and  customer  relations  skills  are 
essential.  High  value  will  be  placed  on  expe¬ 
rience  in  ad  sales,  management  ability,  ex¬ 
perience  at  a  college  newspaper  and  knowl¬ 
edge  of  the  university  environment. 

Compensation  is  a  combination  of  base 
pay,  commission  and  benefits.  To  apply, 
send  resume  and  letter  by  May  28  to: 

General  Manager,  Oregon  Daily  Emerald 
P.  0.  Box  3159,  Eugene,  OR  97403 
The  Oregon  Daily  Emerald,  a  private 
non-profit  corporation,  is  an  EOE  committed 
to  cultural  diversity. 

ADVERTISING  MANAGER 
A  major  publishing  company  located  in  De¬ 
troit,  Michigan  is  searching  for  a  Retail  Ad¬ 
vertising  Manager. 

Position  responsibilities  include: 

•  Ability  to  maximize  financial  perfor¬ 
mance/efficiency  of  sales  department. 

•  Play  a  key  role  in  market  research  and 
analysis  to  ensure  marketing  and  sales 
plan  IS  on  target. 

•Make  sales  presentations,  recruit,  train, 
and  motivate  sales  staff  to  be  highly  suc¬ 
cessful. 

Job  Requirements- 

•  Bachelor’s  degree  in  marketing,  advertising 
or  related  business  field. 

•Working  knowledge  of  newspaper  adver¬ 
tising  operations  with  3-5  years  in  sales 
(2  years  experience  in  management  pre¬ 
ferred).  Will  consider  a  top  performing 
sales  person  wanting  to  transition  over  to 
management. 

•  Strong  communication  &  leadership  skills 
a  MUST,  plus  proficiency  with  MS  Office. 

We  are  in  search  of  an  independent, 
creative,  and  driven  leader  with  a  proven 
track  record.  Salary  is  commensurate  with 
experience  and  contains  an  attractive  full 
benefit  package.  Please  submit  your 
resume,  cover  letter,  and  salary  requirements 
in  confidence  to: 

Box  3348,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

"Thf  nc\v>pa|XT  can  Ix-comt-  the  nK'k  of 
the  eoniniunity.  separatini;  water-etniler 
talk  from  the  truth." 

-I>an  R.ither.  CHS  Ne^^^  tuxlior.  l‘»l 


ADVERTISING 


CLASSIFIED  ADVERTISING  DIRECTOR 

The  Fresno  See,  Central  California’s  leading 
newspaper,  is  looking  for  an  experienced 
Classified  Advertising  Director  to  manage 
the  sales  operation  and  the  marketing  efforts 
of  our  classified  sales  teams.  The  successful 
candidate  should  have  strong  leadership, 
presentation  and  organizational  skills  and  the 
ability  to  handle  multiple  projects  and  dead¬ 
lines. 

Applicants  should  be  well  versed  in  direct 
marketing,  niche  product  and  online  sales 
plus  have  three  years  newspaper  sales 
management  experience  with  a  proven 
track  record  of  increasing  sales  revenue. 
Competitive  benefit  and  salary  package.  To 
apply,  send  resume  and  cover  letter  to: 
The  Fresno  Bee,  Julie  Porter,  Human  Re¬ 
sources  Department,  1626  E  Street, 
Fresno,  CA  93786.  All  offers  of 
employment  are  contingent  upon  successful 
completion  of  a  drug  test. 

E-mail:  resume@fresnobee.com 


KEY  ACCOUNTS  MANAGER 
We  need  a  sales  professional  to  develop  a 
new  classification  of  clients  for  our  47  daily 
newspaper  owners.  Strong  sales  presenta¬ 
tion  skills  and  ability  to  work  with  research 
to  propose  concepts  and  solutions  is  critical. 
Must  be  able  to  travel  up  to  two  weeks 
a  month.  Must  have  experience  selling  media 
at  a  high  level  with  clients  and  advertising 
agencies. 

Florida  Newspaper  Advertising  Network  is  a 
sales  and  service,  not  for  profit,  company 
owned  and  operated  by  all  of  Florida’s  and 
South  Georgia’s  daily  newspapers.  Our  mis¬ 
sion  IS  to  sell  incremental  new  advertising  in 
our  member  newspapers  to  selected  adver¬ 
tisers. 

Please  send  your  resume  to: 

Florida  Newspaper  Advertising  Network 
Attn.  Bob  Berry 

633  North  Orange  Avenue  MP  601 
Orlando,  FL  32801 
Or  fax  to  (407)  4206102 


NEWSPAPER 

ADVERTISING  SALES  DIRECTOR 
Lebanon  Publishing  Company,  a  group  of 
daily  and  weekly  newspapers  in  middle  Ten¬ 
nessee,  needs  an  advertising  director  to 
lead  a  team  of  8  in  retail  and  classified. 

Ideal  candidate  will  have  proven  record  of 
outstanding  newspaper  sales  ability,  team 
leadership,  classified  and  retail  knowledge, 
sales  training  and  creativity. 

Innovative,  fast  paced  and  in  the  number 
one  growth  area  in  Tennessee,  this  market 
will  double  in  local  retail  sales  in  the  next 
five  years.  We  need  a  leader  who  can  meet 
aggressive  budgets  in  a  high  growth  envi¬ 
ronment,  stay  ahead  and  beat  the  competi¬ 
tion. 

Competitive  salary,  full  benefits  with  401(k), 
bonus  and  commissions  for  the  person  who 
can  make  it  happen.  Please  fax  resume  and 
cover  letter  with  salary  history  to  (615) 
444-1358  or  send  to  Lebanon  Democrat, 
Ad  Director  Search,  PO.  Box  430, 
Lebanon,  TN  37088. 


ADVERTISING 


The  News-Journal  is  an  established  family 
owned  lOO.CXK)  plus  circulation  daily  news¬ 
paper  in  search  of  the  following: 

CLASSIFIED  ADVERTISING  MANAGER 
We  are  currently  seeking  a  motivated, 
self-starting,  detail  oriented  person  to  man¬ 
age  our  classified  advertising  department. 
A  positive  attitude  and  professional  demeanor 
is  essential  along  with  the  flexibility 
to  lead  the  classified  department,  which 
consists  of  inside  and  outside  sales.  Position 
requirements  include  but  are  not 
limited  to,  strong  management  and  training 
skills,  in-depth  knowledge  of  classified  ad¬ 
vertising,  preparing  annual  expenses  and 
budgets,  marketing  presentations  and  im¬ 
plementing  revenue  generating  sales  cam¬ 
paigns  and  the  flexibility  to  work  in  a  rapidly 
changing  environment.  A  college  degree  is 
preferred  with  a  minimum  of  5  years  classi¬ 
fied  management  experience.  Excellent  or¬ 
ganizational  and  verbal  skills  are  a  must. 
SPECIAL  SECTIONS/ 

NATIONAL  ADVERTISING  MANAGER 
Ideal  candidate  must  possess  a  solid  back¬ 
ground  in  generating  revenue  and  creative 
marketing  strategies  with  National  Account 
and  Special  Sections.  A  college  degree  is 
preferred  with  a  minimum  of  5  years  of  rele¬ 
vant  experience. 

REGIONAL  ADVERTISING  MANAGER 
Actively  seeking  an  individual  to  manage  our 
New  Smyrna  Beach  Regional  Advertising  of¬ 
fice.  Ideal  candidate  should  have  strong 
people  skills  and  possess  a  minimum  of  5 
years  advertising  management  experience. 
Job  duties  include  supervising  account  ex¬ 
ecutives,  managing  and  developing  adver¬ 
tising  programs.  This  position  offers  excellent 
growth  potential. 

We  provide  a  competitive  compensation 
package  with  an  exceptional  benefits  pack¬ 
age  including,  401(k),  company  paid 
pension,  health  and  life  insurance.  Send  re¬ 
sume  and  income  expectations  to: 

Kathy  Coughlin,  The  News-Journal 
PO.  Box  2831 

Daytona  Beach,  FL  32120-2831 
Fax:  (386)  253-6487 
E-mail:  kathy.coughlinSnews-jrnl.com 

All  inquiries  in  strict  confidence 


CIRCULATION 


CIRCULATION 

SALES  AND  MARKETING  MANAGER 
The  Observer-Dispatch,  a  45,000  daily  and 
55,000  Sunday  located  in  central  New 
York,  is  seeking  a  Circulation  Sales  and 
Marketing  Manager.  You  will  be  responsible 
for  increasing  market  penetration  and  meet¬ 
ing  circulation  volume  and  revenue  goals. 

Five  years  of  circulation  and  sales  experience 
as  well  as  sound  people  and  organizational 
skills  required.  Marketing  experience 
is  a  plus. 

If  you  want  to  be  part  of  and  grow  within 
America’s  largest  newspaper  publisher  in 
the  US,  Gannett,  please  apply  to: 

Observer-Dispatch,  Attn:  Human  Resources 
221  Oriskany  Plaza,  Utica,  NY  13501 
E-mail:  rprocida@utica.gannett.com 


@  visit  our  website  @ 
www.editorandpubiisher.com 


CIRCULATION 


SINGLE  COPY  MANAGER 
The  Trentonian,  a  prominent  seveoday 
newspaper  in  the  state  capital  of  New  Jersey 
is  looking  for  a  single  copy  professional 
who  is  aggressive  and  results  oriented.  The 
right  candidate  will  take  command  of  our 
street  sales,  service  and  collections.  This 
individual  will  be  fully  experienced  in  news¬ 
paper  single  copy  and  have  system  skills. 
Should  be  promotion  oriented.  Must  be  able 
to  multi  task  and  motivate  staff.  Send  resume 
and  salary  history  to  Ed  Kelley,  Circulation  Di¬ 
rector.  The  Trentonian,  600  Perry 
Street.  Trenton,  NJ.  08618. 

Or  E-mail:  ekelley@trentonian.com 


EDITORIAL 


A  50,0(X)  circulation  Midwest  daily  in  a 
world  class  city  is  looking  for  an  EDITORIAL 
WRITER.  This  person  will  work  with  the  pub¬ 
lisher  (who  has  a  newsroom  background)  to 
formulate  editorial  positions.  The  successful 
candidate  will  write  at  least  four  editorial’s  a 
week,  focusing  often  on  local  and  regional 
issues.  We’re  in  a  white-collar  community 
that  appreciates  moderate  editorial  views. 

Send  resume  and  work  samples  to: 

Box  3366,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York.  NY  10003 

COPY  EDITOR/DESIGNER 

The  Spokesman-Review  in  Spokane.  Wash., 
the  third  largest  newspaper  in  the  state,  is 
seeking  an  energetic,  creative  copy  edi¬ 
tor/designer  to  design  section  fronts,  inside 
pages  and  special  sections  and  to  edit 
copy  for  its  Sports  section. 

Excellent  design  skills,  strong  news  judgment 
and  strong  editing  abilities  are  necessities. 
Other  requirements  include:  A  bachelor’s  de¬ 
gree.  preferably  in  journalism.  Three 
years  of  experience  as  a  page  designer  or 
copy  editor  for  a  daily  newspaper. 

A  thorough  understanding  of  English  gram¬ 
mar,  usage  and  syntax.  The  willingness  and 
ability  to  work  closely  with  other  editors  as 
part  of  a  team.  Knowledge  in  both  PC  and 
Macintosh,  preferred.  Deadline:  May  30, 
2003. 

Please  send  resumes  and  clips  to: 

Joe  Palmquist 
The  SpokesmanBeview 
999  W.  Riverside  Avenue 
Spokane.  WA  99210 

REPORTER 

If  you  are  strong  on  news  and  like  to  develop 
meaningful  enterprise,  consider  this.  The 
Springfield  (OH)  News-Sun,  an  award¬ 
winning,  Cox  daily  in  southwest  Ohio,  is 
looking  for  a  reporter  with  experience  writing 
news  and  feature  stories.  Our 
circulation  is  33,000  daily  and  40,000  Sun¬ 
day.  We  offer  a  competitive  salary,  benefits 
and  a  chance  to  grow.  Check  us  out  online 
at:  www.SpringfieldNewsSun.com.  If  inter¬ 
ested,  please  send  your  resume  and  clips 
to  Managing  Editor  Jack  Bianchi,  Springfield 
News-Sun,  202  N.  Limestone  Street, 
Springfield,  OH  45503. 

Fax  (937)  328D328 


www.editorandpublisher.com 
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EDITORIAL 


EDITOR  at  The  Register-Mall  in  Galesburg, 
IL.  Top  news  position  responsible  for 
20-person  department  and  ensuring  accu¬ 
rate,  fair  and  comprehensive  news 
coverage.  The  ideal  candidate  is  an  out¬ 
standing  journalist  with  excellent  editing  and 
design  skills  and  five  years  newsroom  man¬ 
agement  experience. 

Reporting  to  the  publisher,  the  editor  will  be 
a  partner  with  the  newspaper’s  other  man¬ 
agers  to  make  our  local-oriented  product 
the  very  best  that  it  can  be.  Owned  by  Copley 
Press,  The  Register-Mail  offers  a  competitive 
salary  and  excellent  benefits.  Send 
a  resume  and  representative  copies  of  cur¬ 
rent  publication  to: 

The  Register-Mail 
Attention:  Don  Cooper,  publisher 
140  S.  Prairie  Street,  Galesburg,  IL  61401 
E-mail:  dcooper@register-mail.com 
FAX:  (309)  343-7607 

REPORTERS 

The  Waterloo  Courier,  a  45,000  PM  daily  in 
Northeast  Iowa,  has  the  following  openings: 
REGIONAL  REPORTER:  General  assignment 
position  for  a  self-starter  covering  a 
five-county  area. 

LIFESTYLES  REPORTER:  Looking  for  a  sto¬ 
ryteller  to  cover  arts  and  entertainment,  so¬ 
cial  services  and  religion. 

BUSINESS  REPORTER:  A  new  position  to 
enhance  coverage  in  our  daily  and  business 
publications  on  a  three-person  desk. 

Send  resume  and  clips  to: 

Saul  Shapiro,  Editor,  Courier 
P.O.  Box  540,  Waterloo,  lA  50704 

The  Eagle  Times,  one  of  the  fastest- 
growing  daily  newspapers  in  New  England, 
seeks  an  EDITOR  to  lead  the  newsroom  of 
our  8,800-circulation  morning  daily  serving 
the  Connecticut  River  Valley  of  Vermont  and 
New  Flampshire.  You'll  be  responsible  for 
the  hands-on  leadership  of  our  team  of 
hard-working  reporters,  editing  their  copy 
and  overseeing  the  nightly  layout  of  pages. 
Send  a  cover  letter,  resume,  examples  of 
your  work  and  salary  history  to: 

Matt  DeRienzo,  Executive  Editor 
Eagle  Publications  Inc. 

RR  2,  Box  301,  Claremont,  NFI 03743 
Or  E-mail  mderienzo@eagletimes.com 


EXECUTIVE  EDITOR 

Executive  Editor  sought  for  weekly  newspa¬ 
per  company,  15  weeklies,  6  monthlies, 
many  special  projects.  Requirements 
include  10  years  newspaper  experience  at 
weekly  or  daily,  ability  to  juggle  multiple 
projects,  multiple  deadlines.  Candidate 
must  be  able  to  manage  a  department  of 
about  50,  based  in  three  offices.  Must  be 
fanatical  about  deadlines,  able  to  work  well 
with  other  departments.  Must  have  excel¬ 
lent  internal  communication  skills,  ability  to 
meet  with  community,  business  leaders, 
and  average  reader.  Ideal  candidate  will 
have  strong  organizational  skills,  well-honed 
editing  talents,  ability  to  coach  inexperienced 
reporters.  Experience  with  Quark¬ 
XPress  a  plus.  This  is  not  a  9-5  position. 
Montgomery  Newspapers  wins  state,  national 
awards  for  editorial  excellence  annually. 
Strong,  talented  editorial  department  is 
dedicated  to  producing  intensely  local 
newspapers  with  commitment  to  commu¬ 
nity  journalism.  We  are  seeking  strong  leader 
to  push  the  mission  and  drive  the  department 
to  higher  heights.  Excellent  compensation, 
benefits  package  for  right  candi¬ 
date.  Send  cover  letter,  resume  including 
salary  requirements,  and  3  editing  samples 
to  Publisher  Elizabeth  Wilson,  Montgomery 
Newspapers,  1300  Virginia  Avenue,  Suite 
325,  Fort  Washington,  PA  19034. 

Or  E-mail  bwllson@montgomerynews.com 

JOURNALIST  at  small  daily  newspaper  in 
Paxton,  IL  for  news-sports.  Photo-darkroom 
skills  a  plus.  Resumes  to:  Paxton  Record, 
218  N.  Market  Street,  Paxton,  IL  60957  or 
E-mail:  paxtonrecord@illicom.net 

Resumes  must  be  received  by  May  30th. 

MANAGING  EDITOR  -  The  Enterprise  Moun¬ 
taineer,  a  Western  North  Carolina  tri-weekly 
newspaper,  located  in  the  heart  of  the 
Great  Smoky  Mountains,  is  seeking  an  ex¬ 
perienced  leader  for  its  award  winning 
9-person  news  staff.  Position  requires 
strong  writing,  editing  and  community  orien¬ 
ted  leadership  skills.  Photography,  layout/ 
design  skills  a  plus.  Excellent  work  envi¬ 
ronment  with  good  salary  and  benefits. 
Send  resume  and  references  to:  Editor  Po¬ 
sition,  The  Enterprise  Mountaineer,  P.O. 
Box  129,  Waynesville,  NC  28786.  EOE. 


MAILROOM 


PACKAGING  &  DISTRIBUTION 

THE  COMMERCIAL  APPEAL,  the  number  one 
source  of  information  for  and  about  the 
Mid-South,  is  looking  for  the  right  individual 
to  join  the  management  team  of  our  news¬ 
paper  Production  &  Distribution  Depart¬ 
ment.  As  an  Assistant  Manager,  this  results 
oriented  person  will  use  their  experience, 
skill,  knowledge,  and  creative  problem  solv¬ 
ing  talents  to  help  program,  schedule,  ad¬ 
minister,  and  supervise  operations  in  pack¬ 
aging  and  distributing  a  quality  product  to 
our  customers  as  well  as  develop  new 
ideas.  The  right  person  should  have  signifi¬ 
cant  experience  in  mid  to  large  size  pack¬ 
aging  and  distribution  operations  or  the 
equivalent.  Knowledge  of  inserting,  packag¬ 
ing,  and  conveying  equipment;  excellent 
communications  and  interpersonal  skills; 
and  facility  with  computer  zoning  and  distri¬ 
bution  software  make  up  the  balance  of 
skills  needed  for  the  right  candidate.  As  a 
leading  property  in  the  E.W.  Scripps  media 
group,  we  offer  very  competitive  compen¬ 
sation,  benefits,  and  work  conditions. 

Please  send  detailed  resume  to: 

Charlotte  Cranford 
Attn:  Assistant  Packaging 
and  Distiixilion  Manager 
THE  COMMERCIAL  APPEAL 
495  Union  Avenue,  Memphis,  TN  38103 
E-mal;  hr@gomeniphis.com 


PRODUCTION  DISTRIBUTION  SUPERVISOR 
Night  Shift  F/T  with  weekend  hours. 
Self-starter  with  newspaper  inserting  experi¬ 
ence,  working  knowledge  of  insert  man¬ 
agement  systems;  experience  supervising 
staff  involved  in  multiple  tasks.  Vacation, 
sick,  health  insurance,  401(k),  paid 
holidays.  Send  resume  to:  Greeley  Tribune, 
Attn:  Ron  Heil,  P.O.  Box  1690,  Greeley,  CO 
80632.  or  E-mail:  heil@greeleytrib.com 


MARKET  RESEARCH 


CORPORATE  RESEARCH  DIRECTOR 
Dynamic  growth  oriented  Mercer  County- 
based  NYSE  listed  publishing  company  is 
seeking  a  corporate  Director  of  Research 
reporting  to  the  Vice  President  of  Advertising. 
Candidates  must  have  ability  to 
manage  company-wide  market  and  product 
research  and  analysis.  Working  knowledge 
of  geo-demographic  database  management 
and  mapping  is  required.  Candidate  must 
have  ability  to  utilize  primary  and  secondary 
research/market  data  along  with  product  in¬ 
formation  to  produce  professional  media 
kits  and  presentations.  Must  have  working 
knowledge  of  Windows,  PowerPoint,  Excel, 
Word,  Access,  Mapinfo,  Claritas  Imark  or 
similar  (database),  Adobe  Photoshop, 
QuarkXPress,  Scarborough  PrimeNext  and 
Internet  applications.  Minimum  qualifications 
include  undergraduate  degree,  with  five  or 
more  years  of  applicable  experience. 
Knowledge  of  the  publishing  industry  a  plus. 
Competitive  salary  offered  along  with  paid 
holidays/vacations,  401(k)  and  more.  To  be 
considered,  FAX  resume  with  salary  require¬ 
ments  to  Charles  G.  Sheridan  at  (609) 
396-8356  or  E-mail  to: 

jobs@journalregister.com 
www.JournalRegister.com 
Equal  Opportunity  Employer 
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GOSS  METROLINER  Offset  Folderman/Crew 
Leader.  Must  be  able  to  control  waste,  quality 
and  be  a  take  charge  leader.  Reply  to: 
dfrancisco@NHRegister.com 
Or  call  (203)  789-5320 

PRESS  MANAGER 

Eagle  Times  Publications,  in  the  scenic  Con¬ 
necticut  River  Valley  of  NH  and  VT,  seeks  a 
hands-on  press,  pre-press  manager.  We 
print  a  daily,  three  weeklies  with  a  solid 
commercial  print  operation  on  an  8-unit 
Goss  Community.  The  challenge?  To 
re-design  how  we  work,  manage  waste,  im¬ 
prove  quality,  help  grow  commercial 
printing.  Send  resume,  references,  salary 
expectations  to  Rich  Heiland,  general  man¬ 
ager,  RR2  Box  301  River  Road,  Claremont, 
NH  03743.  E-mail  attachment  to: 

rich@eagletimes.com 

PRESS  MANAGER  -  ZONE  1 
Press  Manager  needed  for  daily  and  Sunday 
newspaper  with  double-wide  press;  circula¬ 
tion  50,000  -  75,000. 

The  press  manager  reports  to  operations 
director  and  is  responsible  for  the  efficient, 
nightly  operation  of  pressroom,  management 
of  the  crew  and  liaison  with  related 
departments.  Primary  responsibilities  also 
include  budget  preparation,  scheduling, 
maintaining  departmental  records,  monitori¬ 
ng  and  evaluation  of  employee  performance, 
and  coordinating  equipment  maintenance.  A 
minimum  of  5  years  press  and  5 
years  supervisory  experience  required.  Me¬ 
chanical  abilities  and  comprehensive  knowl¬ 
edge  of  pressroom  equipment  and  proce¬ 
dures;  ability  to  successfully  motivate  the 
pressroom  team  to  production  of  high- 
quality  products  are  also  key.  Salary  com¬ 
mensurate  with  experience.  Excellent  bene¬ 
fits  program  offered.  Please  send  a  letter 
of  interest,  including  salary  requirements, 
and  a  resume  by  June  2,  2003  to; 

Box  3368,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

The  Hobbs  News-Sun  has  an  opening  for  an 
experienced  full-time  LEAD  PRESSMAN.  We 
have  a  6-unit  Goss  Urbanite  press.  We  publish 
Tuesday  thru  Sunday.  We  are  a  morning 
newspaper,  publication  deadlines  are  12;00 
a.m.,  except  for  Friday  and  Saturday,  1:00 
a.m.  Our  circulation  is  11,400.  We  are  a  di¬ 
rect  to  plate  printing  operation,  running 
process  color  and  spot  color.  Contact  Bennie 
Gaddy,  Hobbs  News-Sun,  203  North 
Thorp,  Hobbs,  NM  (505)  393-2123 
FAX  (505)  397-0610. 

Obstacles  don't  have  to  stop  you. 

If  you  run  into  a  wall,  don't  turn 
around  and  give  up.  Figure  out 
how  to  climb  it,  go  through  it,  or 
work  around  it. 

•  Michael  Jordan 
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EDITORIAI. 

Let’s  meet  at  the  NAHJ  Convention 


If  you  are  a  talented  Hispanic  journalist  with  at  least  two 
years  of  daily  newspaper  experience  and  are  interested  in 
excelling  in  the  Rocky  Mountain  West,  John  I'emple, 
editor  of  the  Rocky  Mountain  News,  would  like  to  meet 
you  during  the  National  Association  of  Hispanic 
Journalists  convention  in  New  York,  June  26-28,  2003. 

To  reserve  a  private  meeting  with  John  at  the  Marriott 
Marquis  Hotel,  please  call  Michelle  Quintana  at 
303-892-5 1 02.  For  more  about  the  News,  go  to  “About 
Us”  at  RockyMountainNews.com. 
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PRESSROOM 


PRESS  OPERAnONS  ASSISTANT  MANAGER 

Seeking  an  experienced  professional  to  as¬ 
sist  our  production  department.  The  suc¬ 
cessful  applicant  will  have  at  least  (5)  years 
experience  in  supervising  high  volume  print¬ 
ing  operations  running  on  tight  deadline. 
Work  experience  must  include  press  opera¬ 
tions  and  maintenance  as  well  as  supervising 
teams  of  press  operators  and  support 
crews.  Also  must  be  able  to  work  nights, 
weekends  and  holidays  as  required  to  meet 
production  schedules. 

The  position  of  Assistant  Manager  includes 
responsibilities  for  quality  control,  press 
maintenance  and  press  fingerprint, 
inventory  and  on-time  production  start  and 
finish.  The  assistant  manager  will  also  main¬ 
tain  and  supervise  training  for  apprentices, 
assistants  and  other  employees.  Otter  duties 
will  include  but  are  not  limited  to  ad¬ 
ministrative  tasks  such  as  manpower 
scheduling,  payroll  preparation  and  records 
maintenance. 

This  position  requires  at  least  five  (5)  years 
experience  in  pressroom  operations;  ability 
to  manage  work  in  a  fast-paced  environment; 
good  interpersonal  skills.  Must  be 
able  to  diagnose  and  prevent  production 
problems. 

Qualified  applicants  should  send  resume 
with  salary  requirements  to: 

Chartotte  Cranford 
Attn:  Assistant  Pressroom  Manager 
The  Commercial  Appeal 
495  Union  Avenue,  Memphis.  TN  38103 
E-mal:  hr@gomemphis.com 

PRODUCTION/TECH 

LOOKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers,  Inc.  web  site  at: 
www.ogdennews.com/opportunities 
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Recalling  Sam  Lacy 
of  the  ‘Afro-American’  /  v 

;  ~  .  wa-s  signed  as  a  minor-  I 


Chronicling  Jackie  Robinson’s 
dramatic  move  into  history, 
Lacy  made  a  bit  of  his  own 


BY  RAPE  BARTHOLOMEW 

AM  Lacy,  the  sports  editor  and 
columnist  for  The  Afro-American 
Newspapers  in  Baltimore  and 
Washington  who  died  May  8  at 
the  age  of  99  in  the  nation’s  capital,  played 
a  vital  role  in  the  integration  of  Major 
League  Baseball  and  spent  much  of  his 
nearly  70-year  career  in  journalism  writing 
about  the  struggles  and  triumphs  of 
minority  athletes. 

“He  was  a  monument  in  the  business,” 
Bob  Wolff  told  last  week.  Wolff,  the 
longtime  Washington  Senators  announcer 
who  was  named  to  the  broadcasters’  wing 
of  the  National  Baseball  Hall  of  Fame  in 
1995,  knew  Lacy  as  a  gentle  soul.  “I  never 
was  conscious  of  whether  he  was  black  or 
white,”  Wolff  said.  “I  just  knew  he  was  a 
hell  of  a  guy.” 

Lacy  covered  many  important  events 
outside  baseball,  including  Jesse  Owens’ 
defiant  performance  at  the  Olympic  Games 
in  1936  and  Lee  Elder’s  becoming  the  first 
black  golfer  to  compete  in  the  Masters 
Tournament  in  1975.  He  kept  writing  until 
the  very  end.  He  filed  his  last  column  from 
his  hospital  bed,  and  it  ran  in  bothA/ro- 
American  weeklies  the  day  after  his  death. 
“It  seems  that  Father  Time  suggested  that 
my  99-year-old  plumbing  needed  an 
overhaul,”  he  wrote.  “So,  here  I  sit  with  my 
TV,  radio,  newspaper,  and  plenty  of  service 
with  a  smile.”  Understatement  was  always 
one  of  his  hallmarks. 

The  nimble-minded  nonagenarian  was 
probably  best  known  for  the  influential 
role  he  played  in  breaking  baseball’s  color 
barrier.  He  exhorted  major-league  owners 
to  sign  black  players  throughout  the  1930s 
and  ’40s  while  writing  for  the  Washington 
Tribune,  the  Chicago  Defender,  and 
eventually  theA/ro-AiTimco/i.  He  advised 
Brooklyn  Dodgers  co-owner  Branch  Rickey 
to  sign  Jackie  Robinson  and  make  him  the 
first  black  player  in  the  majors.  Robinson 


was  signed  as  a  minor- 
leaguer  in  1945  and  was 
a  Dodger  by  1947.  But 
the  humble  Lacy  always 
downplayed  his  role  in 
baseball’s  integration. 

“I’ve  always  felt  that 
there  was  nothing 
special  about  me,  that  I 
was  not  the  only  person 
w  ho  could  have  done 
what  I  did,”  Lacy  said 
of  his  1998  admission 
into  the  writers’  wing  of 
the  Baseball  Hall  of 
Fame,  according  to  The 
Associated  Press.  “Any 
person  with  a  little  vision, 
a  little  curiosity,  a  little 
nerve  could  have  done 
what  I  did.” 

It  is  doubtful,  how¬ 
ever,  that  “any  jjerson” 
could  have  endured 
the  overt  racism  Lac>' 
faced  while  shadowing 
Robinson  in  the  early 
years  of  his  career  with 
the  Dodgers.  Both 
athlete  and  reporter 
stayed  in  the  same 
“colored-only”  hotels 
and  received  the  same 
threats.  Lacy  was 
frequently  denied 
access  to  the  press  box 
at  games  he  covered. 

Once,  at  one  of 
Robinson’s  minor-league  games,  Lacy  was 
forced  to  watch  from  the  far  reaches  of  the 
right-field  comer  of  the  stadium.  When 
he  asked  an  usher  for  directions  to  the 
bathroom,  the  usher  pointed  away  from 
the  field  and  said,  “Any  one  of  those  trees 
down  there,”  according  to  Lacy. 

“They  treated  me  pretty  rough,”  Lac>’ 
once  said.  Yet  he  demanded  that  Robinson 
not  give  up.  “I  had  to  jump  on  Jackie,”  he 
said.  “There  was  so  much  disillusionment 
that  he  felt.  And  the  pressure  was  affecting 
his  health.  He  was  thinking  of  walking 
away.  And  I  told  him,  ‘You  knew  what  to 
expect.  You  have  to  stay  and  fight.’  ” 


QS  LO 


Sam  Lacy  (clockwise 
from  top  left)  is 
captured  as  a  high- 
school  football  player 
in  1922;  between  the 
legendary  Joe  Louis, 
left,  and  Jackie 
Robinson;  plying  his 
trade  during  the  early 
part  of  his  career  at 
the  Afro-American; 
and  holding  a  plaque 
given  to  him  after  his 
autobiography  was 
published. 


Robinson  did  stay.  His  play  slowly 
changed  the  opinions  of  bigoted  w'hite 
Americans,  as  Lac\'  reported  back  to 
black  readerships. 

Lac\'  was  a  pioneer  in  his  own  right, 
as  he  became  the  first  black  member  of 
the  Baseball  Writers’  Association  of 
America  in  1948.  Remembering  Lacy’s 
admission  half  a  century’  later  into  the 
writers’  wng  of  the  Baseball  Hall  of  Fame, 
Larry  Whiteside,  a  sportswriter  for  30 
years  at  The  Boston  Globe  (and  the  man 
who  nominated  Lacy  for  the  honor),  told 
last  week,  “If  anybody  was  deserv’ing 
of  the  award,  it  was  him.”  ID 
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OPINION 


The  Blair  Watch  Project 


Young  reporters  should  be  well-picked  —  and  ‘picked  on’  — 
as  ‘The  New  York  Times’  appears  to  be  learning,  the  hard  way 


SINCE  THE  PRESS  SEEMS  TO  BE  IN  FULL-DISCLOSURE  MODE 

these  days,  I  want  to  finally  come  clean.  Back  when  I 
worked  for  the  Niagara  Falls  (N.Y.)  Gazette  (now  the 
Niagara  Gazette),  our  city  editor  asked  me  to  find  out 
what  tourists  thought  about  an  amazing  local  event: 
Engineers  had  literally  “turned  off’  the  famous  cataracts,  diverting 
water  so  they  could  shore  up  the  crumbling  rock  face.  Were  visitors 
disappointed  to  find  a  trickle  rather  than  a  roar?  Or  thrilled  about 
witnessing  this  once-in-a-lifetime  stunt? 

I  never  found  out.  Oh,  I  went  down  to  the  falls,  all  right,  but  when  I 


got  there,  I  discovered  that  I  just  could  not 
wander  up  to  strangers  (even  dorky  ones 
wearing  funny  hats  and  knee  socks)  and 
ask  them  for  their  personal  opinions, 
however  innocuous.  It  was  a  puffball 
assignment,  but  that  wasn’t  why  I  rebelled. 
I  just  could  not  bring  myself  to  do  it. 

So  I  sat  on  a  park  bench  and  scribbled 
out  a  few  fake  notes  and  then  went  back  to 
the  office  and  wrote  my  fake  story,  no  doubt 
quoting  someone  like  Jane  Smith  from 
Seattle,  honeymooning  with  her  husband 
Oscar,  saying  something  like,  “Gosh,  I  never 
knew  there  was  so  much  rock  under  there!” 

Of  course,  I  got  away  with  it.  There  was 
no  Jane  Smith  to  complain  about  being 
misquoted,  and  no  one  was  going  to  call  all 
the  Smiths  in  Seattle  to  find  out  if  she  really 
existed.  I  suppose  the  world  was  none  the 
worse  for  it.  As  a  story,  it  wasn’t  exactly  on 
a  par  with  a  sniper  shooting  up  the  suburbs 
ofWashington. 

Still,  I  felt  bad  about  it  for  years  and 
(obviously)  have  never  forgotten  it.  On  the 
other  hand,  I  was,  at  the  time,  just  19,  it  was 
a  summer  internship,  and  I’d  only  been  on 
the  job  about  a  month. 

One  of  the  many  alarming  things  about 


the  Jayson  Blair  scandal  is  that  he  never 
grew  up,  and  no  one  at  The  New  York  Times 
ever  seemed  to  notice.  My  ethical  breach  at 
19  in  Niagara  Falls  was  bad  enough.  One 


expects  a  bit  more  from  a  27-year-old  with 
years  of  experience  in  New  York. 

That  was  just  one  of  the  points  I  tried  to 
make  last  week  in  a  column  I  wrote  for 
E&P  Online  that  I  called  “The  Blair  Watch 
Project.”  It  seemed  to  strike  a  nerve, 
inspiring  dozens  of  e-mail  messages.  With 
so  much  already  written  on  the  subject,  I 
chose  to  take  a  darkly  humorous  approach, 
pointing  out  some  oddities  in  the  Times' 
expose  on  Blair,  for  example,  his  addiction 
to  Cheez  Doodles  and  his  apparent  belief 
that  the  Times  would  let  him  charge  ciga¬ 


rettes,  magazines,  and  blankets  to  his  T&E. 

But  the  serious,  if  often  absurd,  nature  of 
the  case  was  captured  in  one  of  my  excerpts 
from  the  Times’ repx)rt:  “Mr.  Blair  contin¬ 
ued  to  make  mistakes,  requiring  more  cor¬ 
rections,  more  explanations,  more  lectures 
about  the  importance  of  accuracv'.  Many 
newsroom  colleagues  say  he  also  did  brazen 
things,  including  delighting  in  showing 
around  copies  of  confidential  Times 
documents,  running  up  company  expenses 
from  a  bar  around  the  comer,  and  taking 
company  cars  for  extended  periods,  racking 

up  parking  tickets _ In  January  2001,  Mr. 

Blair  was  promoted  to  full-time  reporter.” 

As  the  e-mail  messages  showed,  many 
people  obviously  take  delight  in  the 
paper’s  predicament.  Some  are  pleased  for 
political  reasons,  typified  by  one  fellow'  who 
denounced  the  paper  for  spending  so  much 
time  covering  “the  farting  feminists  of  golf.” 
One  writer  suggested  that  the  reason  Blair 
didn’t  leave  town  to  cover  distant  stories 
was  because  he  was  a  dmg  addict  who 
needed  to  stay  close  to  his  connection  —  or 
perhaps  he  was  a  supplier  for  someone  at 
the  paper.  I  even  heard  from  Lucianne 
Goldberg  (but  not  Linda  Tripp). 

“I’m  on  my  way  to  buy  Cheez  Doodles 
and  charge  a  blanket  to  my  company  now,” 
someone  else  wrote. 

But  there  were  plenty  of  thoughtful 
comments  as  well.  Some  voiced  concerns 
that  too  little  —  or  too  much  —  is  being 
made  of  the  racial  aspect.  “Now'  that  this 
will  go  down  forever  as  the  ‘diversity  ’ 

disaster  in  Times  history', 
will  every  black  reporter- 
veteran  and  newbie  — 
have  to  go  through  secret 
correction  investigations 
behind  their  backs  to  use 
as  ammunition  to  fire 
them?”  one  asked. 

Another  reporter 
wondered,  “How  many 
20-somethings  does  the 
Times  have  covering  national  news?  I 
mean,  it’s  The  New  York  Times:  One  is  not 
supposed  to  be  ‘getting  experience’  there. 
And  they  say  we’re  not  supposed  to  pick  on 
young  reporters?  That’s  exactly  what  we 
should  do.  I  was  a  young  reporter  —  thank 
god  someone  picked  on  me.” 

In  other  words,  live  and  learn  —  as  I  did, 
after  my  Niagara  Falls  meltdown,  and  as 
the  Times,  for  sure,  is  doing  now.  D 

Mitchell,  a  longtime  contributor  to  The 
New  York  Times,  is  editor  of  E&P. 


So  I  sat  on  a  park 
bench  and  scribbled 
out  a  few  fake  notes 
and  then  went  back 
to  the  office  and  wrote 
my  fake  story. 


36  EDITOR  &  PUBLISHER  MAY  19,  2003 


www.eclitorandpublisher.com 


EDIT0R£5 

PUBLISHER 


ANNUAl  DIRECTORIES 


Order  Your  Editions  Now! 

You’ll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the 
Editor  &  Publisher  International  Year  Book,  the  encyclopedia  of  the  newpaper 
industry.  PART  1  provides  the  most  up-to-date  data  on  U.S.,  Canadian  and  foreign 
dailies.. .news,  picture  and  syndicated  services.. .equipment/interactive  companies 
and  more!  PART  2  covers  community,  specialty  and  free  publications.  And  PART  3 
is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian 
markets?  Turn  to  the  Editor  &  Publisher  Market  Guide,  the  only  reference  with 
both  quantitative  and  qualitative  data,  including  cost  of  living,  crime  and  quality  of 
life  indices.. .graduation  levels... housing  and  rental  rates... relocation  information... 
exclusive  economic  and  demographic  projections  and  much  more! 


_1YES!  Please  rvsh  my  order  of  the  [iStor  i  PMsher  latetnelioHal  Year  Book  in  the  format  and  version  I  hove  chosen. 


(  )  3-Volume  Set:  S230  each 
(  )  Volumes  I  &  3:  SI  70  lor  both 

(  )  Volume  I  only:  SI  40  each 

(  )  Volume  2  only:  SI  25  each 

(  )  Volume  3  only:  S60  eoch 

(  )  Online  version  of  the 

International  Year  Book  S89S 
(Purchase  includes  Vols.  I  &  3  of 
the  printed  edition). 

For  Online  informotion,  call 
I -800-336-4380  ext.  I . 


EDITORS 

PUBLISHER 


J  Check  Amount  Enclosed  S _ 

(Poyoble  to  fdDor  A  PwUsker  Yem  Book  in  US  doBors  only. 

Al  orders  shipped  outside  U.S.  ond  Conodo  pieose  odd  $45) 

Charge  my.  JVISA  JMC  JAMEX 

Account  # _ Exp.  Date  _ 

Signature _ 

Phone  # _ 

fax# _ 

Poynwtit  muu  (x«ini|niiy  al  wilcn  U,  CO.  DC,  FI,  GA.  It,  MA.  MO. 
NV,  NY,  OH  and  TX  rnideiiH,  jdanse  odd  op^opriate  ul«  m 
Conodo  rnideim.  pleost  odd  GST  No  shipping  lo  tO  boxes 


Yo«r  lusiness  (Check  one 

1.  J  Newspaper  17. 

2.  J  Newspaper 

Equip.  Mir.  18. 

3.  JSyrxikate/  20. 

Newsservice 

4.  JAdAgeixy  21. 

5.  -J  Public  Relatiom  22. 

firm  23. 

6.  J  legal  firm  24. 

7.  J  Government 

8.  J  Mft.  -  General  25. 

9.  JMfr  Auto  26. 

&  Truck  27. 

10. JMfr.  Food  28. 

1 1. _l  Service  Industry  29. 

12.  J  Univetsity/  30. 

PubhcUbtary  31. 

13.  -I  Financial  32. 

14.  J  Retail  33. 

15.  J  Public  34 

Transpoclation 

Ib.Jlndtvidual  19. 


lit: 


JYES!  Please  rush  my  order  of  the  EtStor  i  PubBsher  Market  Gakk 
in  the  format  I  hove  chosen. 


QTY: 

(  )  Market  Guide 

at  SI  50  each 


J  Check  Amount  Enclosed  S _ 

(Poyoble  to  fdDor  t  hihMm  Ytm  Seek  in  US  doBors  only 
U.S.  ond  Conodo  shipping  ond  hondkng  ploose  odd  $12.  foreign  odd$4S) 

Charge  my:  JVI5A  □MC  JAMEX 

Account  # _ Exp.  Date _ 

Signature _ 

Phene# _ 


Payment  must  occompony  ol  orders.  CA,  CO.  DC.  FI,  GA.  It,  MA.  MO. 
NV.  NY.  OH  and  n  residants.  pieose  odd  opproprioto  solos  lex 
Conodo  residents,  pieose  odd  GST.  No  shipping  to  PO.  boxes. 


cotegory  only). 

J  Publishing  other 
ihon  Newspaper 
J  Reol  Estote 
J  Food:  Rest./ 
WhMe 

_I  Insurance 
J  Media 
J  Non-profit 
J  Recruiter/ 

Empl.  Agency 
J  Mktg./Reseorch 
JUtity 
J  Entertoinmenl 
J  BoohOist. 

J  Franchise 
J  Sdwol/Univ. 

J  Supermarket 
J  Drug  Store 
J  Hospital 
J  Graphic  Arts/ 
Printing 
J  Other  : 


Your  Business 
(Check  one  category  only). 

1.  J  Newspaper 

2.  J  Newspoper  Equip.  Mfr. 

3.  J  Syndiuite/News  Service 

4.  J  Ad  Agency 

5.  J  Public  Relotians  firm 

6.  J  Legol  firm 

7.  -I  Government 

8.  J  Mfr.  General 

9.  J  Mfr.  Auto  8  Truck 

10.  J  Mfr  Food 

11.  J  Service  Industry 

12.  J  University/ 

Public  Ubrory 

13.  J  Finoncial 
14  J  Retod 

1 5.  J  Pubhc  Tronsportotion 

16.  J  Individuol 

17.  J  Publishing  other 

than  Newspaper 

18.  J  Retd  Estate 

19.  J  Other: 


WCl 


DTTOR  - _ — 

UBLISHER  ANNUAl  DIRECTORIES 

All  the  critical  data  you  need  — 
right  at  your  fingertips! 


7<>* 


MARKET 

(IViDE 


YEIAK  BOOK  YEIAR  BOOK  WHO’S  where 


2003 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 
MARKET  GUIDE 

770  BROADWAY 

NEW  YORK  NY  10211-2747 


2003 


Las  Vegas  •  June  16-19 


Ratchet  Up  Your  Revenue 

Wttll  NEKTO  Knowf-How 


ideas/  Cood  Tec/iKodo^^ 


Check  out  our  speakers  aud  sessions  at  www.nexpo.com 


Experts  agree  that  the  most  successful 
newspapers  lead  the  way  in  adopting  new 
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show  floor.  But  that’s  just  the  beginning!  In 
more  than  40  hours  of  seminars  and  work¬ 
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2003,  we’ll  refund  your  registration  fee! 
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NEXPO  200  3:  THE  LINEUP  CARD 
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June  16-19.  This  year,  the  combined 
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Newspaper  Association  of  America’s 
Classified  Conference  June  15-17. 
Another  attraction:  an  American  Press 
Institute  “Best  Practices  in  Media 
Convergence”  workshop  June  I6-17. 
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www.data-sci.com 
NEXPO  Booth  #1611 

Data  Sciences,  Inc.,  (DSI)  is  a  developer  of 
Newspaper  Business  Software.  Featured  products 
include  Oracle/Windows  NT  Circulation,  Display 
Advertising,  AR  Software,  Web  Browser  Technology, 
Cash  Register  and  Dimensional  Insights  Marketing 
Tools.  A  Common  Address  Module  is  a  central 
location  where  demographic  information  can  be 
appended  to  addresses,  households,  people  and 
businesses.  The  Software  is  Microsoft  Compliant  in 
a  True  Client  Server  Environment,  integrated  with 
Group  One  Postal  Software. 
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Doug  Gibson 
P:  937-454-3846 
F:  937-454-3843 
121  Broadway 
Dover,  NH  03801 
doug.gibson@heidelberg.com 
www.heidelberg.com 

Heidelberg  technology  makes  newspapers  more 
competitive  and  attractive  through  enhanced  print 
quality,  productivity,  targeting  and  efficiency.  A  full 
range  of  press  and  postpress  systems  is  supported 
by  expertise  in  project  management  and  integrated 
production  solutions. 


Morgan  Stout 
Ovalstrapping  Inc. 

120  55th  Street  N.E. 

Fort  Payne,  AL  35967 
(256)  845-1914 
(256)  845-1493 

Email:  info@ovalstrapping.com 
Website:  vvvvw.ovalstrapping.com 

Ovalstrapping,  pioneer  of  Servo  Controlled  strapping 
machines,  continues  to  lead  the  industry,  fewer 
parts  and  adjustments,  speeds  up  to  45  bundles 
per  minute,  and  user-friendly  operation  make  the 
Strapmaster  the  machine  for  your  mailroom. 


„  RouteSmart 

TECHNOLOGIES 

1-800.977.7284 

info@routesmart.com 

wvvw.routesmart.com 


The  RouteSmart  system  automatically. . . 

•  Balances  carrier  routes 

•  Sequences  subscribers  in  delivery  order 

•  Prints  detailed  turn-by-turn  driving 
direaions  for  each  carrier 

•  Integrates  with  existing  subscriber 
management  systems 

Contact  us  to  coordinate  a  demo 
with  your  route  data. 


3  Territorial  Court 
Bolingbrook,  Illinois  60440-3557 
USA 

Tel  -El. 630.755.9300 
Fax -El. 630.755.9301 
e-mail  -  info@gossinternational.com 
Web:  vvww.gossinternational.com 

Goss  International  Corporation  is  a  global  leader 
in  the  design  and  manufacture  of  advanced  tech¬ 
nology  web  offset  press  systems  for  the  newspaper 
and  commercial  printing  industries.  The  company 
supplies  a  broad  range  of  printing  press  equipment 
and  services  to  worldwide  markets. 
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Melbourne,  Florida 
(321)  242-5000  •  www.jazbox.com 

Ann  Arbor,  Michigan 
(734)  662-5800  •  www.baseview.com 


Baseview  and  Harris  fulfill  all  your  print  and 
online  publishing  needs.  Our  new  CirculationPro 
runs  on  several  systems,  including  Macintosh  OS 
X,  Windows  and  Solaris.  Along  with  editorial, 
advertising,  production  and  circulation  solutions, 
we  also  offer  full-featured  Web  hosting. 


TKS 


Mike  Shafer 
Phone:  (972)  437-4466 
Fax:  (972)  437-5858 
sales@tkspress.com 
www.tksusa.com 
1201  Commerce  Drive 
Richardson,  TX  75081 

The  TKS  ColorTop  produa  line  includes  the 
ColorTop  7000  printing  at  85,000  CPH  and  the 
ColorTop  3100  singlewide  press  which  prints 
at  51,000  CPH.  Additionally,  TKS  can  add  our 
shaftless  towers  to  your  existing  press  and 
upgrade  your  inking  system  to  Digital  Ink  Pumps. 


E^P  WIFAG 


The  next  Marketplace  page 
will  run  June  16th  in 
the  NEXPO  Issue. 


-  CONTACT  - 

Betsy  Maloney  (301)  656-5712 
or 

Derek  Hamilton  (312)  583-5522 
for  more  information. 


Mr  Joe  Ondras,  Vice  President  Sales 
WIFAG  USA 
640  Gunby  Road 
Marietta,  GA  30067 
Phone:  -e1  770  850-8511 
Fax:  -El  770  850-8550 
E-Mail:  JOEatWIFAG@aol.com 
www.wifag.ch 

On  the  road  toward  the  digital 
printing  of  newspapers 

The  new  WIFAG  evolution  471  press,  the 
"world's  first  image  data  based  newspaper  printing 
press,"  is  staged  to  go  into  produaion  at  the 
Newspaper  "NZZ"  in  Switzerland  in  2004. 
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See  Us  At  NEXPO 
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www.iniandnews.com 


We  remanufacture  to  suit  your  needs. 
Choose  from  2-highs,  3-highs  or  4-highs 
with  the  following  options  for  tight 
registration  and  quality  color  reproduction: 

•  Drop  down  fountains  with  ratchets  - 
keys  or  levers 

•  Operator  or  gear  side  RCR 

•  Pneumatics 

•  Motorized  comps 

•  Motorized  sidelay  and  circumferential 
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PO  Box  15999,  Lenexa,  KS  66285 
1-800-255-6746 
Fax  (913)492-6217 
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Cartoonist  Jim  Davis  paws-es  for  an  interview  as  anniversary 
events  proliferate  and  a  film  heads  toward  December  release 


BY  DAVE  ASTOR 


OR  A  CAT  WHO  TURNS  25  ON  JuNE  19,  GaRFIELD  HAS  A 
lot  on  his  plate.  But,  as  always,  the  sleep-loving  feline  is 
letting  others  do  most  of  the  work. 

“I’m  probably  busier  than  I’ve  ever  been,”  said 
“Garfield”  creator  Jim  Davis. 


The  Universal  Press  Syndicate  cartoonist  knew  months  ago  that 
there  would  be  various  25th-birthday  events  this  spring  —  including 
a  May  17-24  cruise  and  a  June  19-21  party  in  Muncie,  Ind.  Now, 
Davis  is  juggling  those  festivities  with  a  nationwide  tour  promoting 


a  “Garfield”  coffee-table  book  —  In  Dog 
Years  I’d  Be  Dead  (Ballantine)  —  and  work 
on  a  “Garfield”  movie  set  to  hit  theaters  in 
December.  The  film  was  going  to  come  out 
in  2004  or  later,  but  it  got  moved  up. 

Davis  is  an  adviser  for  the  movie,  but 
more  involved  in  the  project  than  that 
title  would  suggest.  For  instance,  he 
participated  in  crafting  the  story,  rewriting 
the  script,  and  developing  the  look  of  the 
computer-generated  Garfield  who  will 
interact  with  live-action  characters. 


members  of  his  57-person,  Albany, 
Ind.-based  Paws  Inc.  also  are  working  on 
merchandising  tie-ins  to  the  film.  There  are 
about  550  “Garfield”  licensees,  who,  along 
with  the  comic’s  client  list  of 2,570  news¬ 
papers,  put  the  property  in  111  countries. 

“Garfield,”  which  started  with  41 
papers  in  1978,  is  the  world’s  most  widely 
syndicated  comic.  Also,  Garfield.com  drew 
12.4  million  page  views  in  a  recent  month, 
and  Davis  gets  300  e-mail  messages  a  day. 

Why  is  the  property  so  popular? 


The  producer  is  the  unrelated 
John  Davis  (/>r. 

Dolittle),  the  i 

director  is  Peter 
Hewitt  (The 
Borrowers),  the 
screenwriters  are 
Joel  Cohen  and  Alec  (  l 

Sokolow  (Toy  Story),  and 
the  cast  includes  Jennifer 
Love  Hewitt,  Breckin  X  N 
Meyer,  and  Stephen  (  /  1 
Tobolowsky. 

Jim  Davis  and 


‘Garfield  likes  to  eat  and  sleep,”  replied 
Davis.  “Everyone  can  relate  to 
\  \f  /  that.”  And  the  character’s  out- 
spoken,  sarcastic  nature  gives 
'  many  readers  a 

vicarious  thrill. 
Then  there  are 
/  Fi  all  those  cat 
lovers  out 
there,  though 
Garfield  acts 
^  j  human,  too. 

Davis  spends 
about  a 

every  month  or  so 
creating  gags  and 
sketches  for  the 
comic,  with 


Jim  Davis  with  Odie 
and  Garfield  (who 
may  be  ordering  two 
plates  of  lasagna) 


In  1978,  a 
feline  started 
a  ride  on  the 
syndication 
railroad  that 
led  to  2,570 
newspaper 
clients  and 
550  licensees 
around  the 
world. 

Brett  Koth  assisting.  Others  do  penciling, 
inking,  lettering,  and  coloring. 

The  57-year-old  Davis  is  also  a  fan  of 
other  comics,  including  the  late  Charles  M. 
Schulz’s  “Peanuts,”  Mort  Walker’s  “Beetle 
Bailey,”  Johnny  Hart’s  “B.C.,”  Bill  Watter- 
son’s  retired  “Calvin  &  Hobbes,”  and  Gary 
Larson’s  retired  “The  Far  Side.”  Among  the 
newer  comics  Davis  enjoys  are  Glenn 
McCoy’s  “The  Duplex,”  Mark  Tonra’s 
“James,”  Allison  Barrows’  “PreTeena,” 

Chip  Dunham’s  “Overboard,”  and  Darby 
Conley’s  “Get  Fuzzy.”  Of  the  last:  “I  think 
it’s  hysterical.  That  cat  has  at  least  twice  the 
attitude  of  Garfield.  He’s  a  sociopath!” 

Davis  also  enjoys  reading  other  parts  of 
newspapers.  He  does  wish  they  would  offer 
more  content  aimed  at  younger  readers, 
more  good  news,  more  coverage  of  how 
government  affects  people’s  lives,  and  more 
information  about  science,  medicine,  and 
business.  And  he’d  like  to  see  fewer  sensa¬ 
tional  stories  about  things  such  as  trials  and 
missing-person  cases  —  though  he  realizes 
articles  like  that  can  increase  circulation. 

Garfield’s  birthday  year  was  eventful 
even  before  this  month.  For  instance,  a 
“Garfield”  edition  of  the  Monopoly  game 
came  out  in  Februaiy',  and  a  cookbook  (Tm 
in  the  Mood  for  Food)  was  released  in  April 
by  Andrews  McMeel  Publishing. 

About  200  p)eople,  including  fans,  are  on 
the  cruise.  As  passengers  sail  to  Mexico  and 
other  locales,  they’re  attending  anniversary 
dinners,  seeing  “chalk  talks”  by  Davis,  and 
more.  The  Travel  Channel  is  on  board  the 
cruise  for  a  special  slated  for  September. 

The  June  19-21  Muncie  bash  will  include 
a  parade  and  “Fur  Ball”  party  as  revelers 
“paint  the  town  orange.” 

After  the  birthday  events,  what’s  next  for 
Davis  to  achieve?  “I  still  want  to  write  one 
gag  that  makes  the  whole  world  laugh,”  he 
said.  “That  would  give  me  hope  that  there’s 
a  common  thread  in  all  humanity.  It  would 
also  give  me  bragging  rights!”  0 

For  a  longer  version  of  this  story,  see  the 
May  22  “Syndicate  World” at  http://www 
.editorandpublisher.com. 
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Shoptalk 


Jayson  Blair’s  act  couldn’t  have  played  at  a  small-town  newspaper 


As  THE  DAUGHTER  OF  AN  ATTORNEY,  I  HEARD  A  LOT 

of  jokes  about  ambulance  chasers  when  I  was 
growing  up.  As  much  as  people  thought  they  were 
funny,  the  jokes  hurt  me.  My  mother  did  not  make 
money  off  other  people’s  misery  and  misfortune. 
She  was  a  family-law  attorney,  who  many  times  accepted  food  or 
car-repair  services  as  payment. 

Eventually,  I  learned  most  people  didn’t  know  or  care  that  there 
was  a  difference  between  my  mom  and  the  bad  apples,  so  I’d 
chuckle  and  let  the  subject  drop. 


Soon  I  learned,  as  a  journalist,  that  jokes 
about  my  profession  are  just  as  plentiful. 
We  drink  too  much,  we  sling  mud,  and 
we  are  careless  about  who  we  hurt  in  the 
process.  Sometimes  the  jokers  are  serious, 
offering  up  some  aneedotal  experience  as 
proof  we’re  all  in  it  just  to  sell  papers  or 
to  become  famous. 

When  I  read  about  the 
Jayson  Blair  fiasco  at  The  New 
York  Times,  I  was  angry.  I  was 
sickened.  More  than  that,  I  was 
worried  about  how  we  would 
be  perceived  by  those  already 
suspicious  of  us.  As  the  editor 
of  a  weekly  newspaper  in 
Southern  California,  just  about 
as  far  as  you  can  get  from  New 
York  in  the  contiguous  United 
States,  I  sensed  fresh  wounds  to  the 
credibility  of  all  papers,  large  and  small. 

My  feeling  comes  not  so  much  from  the 
questions  I’ve  gotten  this  week  from  shop¬ 
keepers  and  fiiends  about  our  profession  — 
questions  about  how  much  of  the  La  Jolla 
Light  we  make  up.  It  eomes  more  from  a 
belief  that  the  Blair  scandal  further  fuels 
the  suspicions  of  many  others  who  already 
doubt  our  integrity.  It  makes  sense  that 
people  will  connect  the  dots  and  ask:  If  it’s 
happening  at  The  New  York  Times  —  the 


best  newspaper  in  the  nation  by  many 
standards  —  what  transgressions  are  being 
committed  at  my  hometown  paper? 

My  mother,  Mary  Ann  Foster,  who 
doesn’t  quite  make  the  cut  as  the  average 
reader,  believes  it  already  has.  “Since 
The  New  York  Times  holds  its  reporters 
to  such  low  standards,  is  not 
every  newspaper  debased?” 
she  wrote  me  via  e-mail. 

The  fact  is,  however,  this 
kind  of  thing  couldn’t  happen 
at  a  small-town  newspaper. 
Our  readers  live  next  door, 
down  the  street,  or  up  the 
hill.  We  are  more  closely 
scrutinized  —  and  much 
more  accessible. 

Several  media  experts  have 
wondered  why  so  few  of  the  victims  of 
Blair’s  deceits  complained  to  his  paper’s 
editors.  But  here  in  La  Jolla,  for  even  the 
smallest  errors,  those  wronged  will  stomp 
into  my  office  and  give  me  two  earfuls.  I 
received  an  e-mail  message  just  this  morn¬ 
ing  notifying  me  of  a  mistake:  We  had  a 
“p.m.”  where  an  “a.m.”  should  have  been. 

It’s  hard  for  editors  like  me  to  compre¬ 
hend  how  so  many  errors  and  fabrications 
could  make  it  into  print  anjwhere.  My 
readers  would  never  accept  any  reporter 


who  made  as  many  gaffes  as  Jayson  Blair. 
The  police  wouldn’t  talk  to  us  again  if 
we  lied.  Politicians  wouldn’t  return  our 
calls,  and  neither  would  the  residents  or 
business  owners  who  were  wronged. 

Sure,  we  have  ex-readers  —  and 
advertisers  —  who  are  angry  at  us  for 
shining  what  they  believe  is  too  harsh  a 
spotlight  on  them.  Others  wish  we  would 
let  touchy  issues  die.  But,  no  matter  what 
they  may  think  of  our  coverage  choices, 
they  still  trust  us  to  tr>'  to  tell  the  truth. 

Something  else  is  unique  to  small 
newspapers  when  compared  with  hulking 
metros:  The  editors  are  very  close  to  the 
reporters.  As  Sandra  Duerr,  executive 
editor  of  The  Tribune  in  San  Luis  Obispo, 
reminded  me  last  week,  we  know  our 
reporters’  habits  and  writing  styles.  We  are 
better  able  to  spot  discrepancies  or  laziness 
because  we  hear  them  on  the  phone,  we 
chat  with  them  when  they  come  back  from 
interviews,  we  transfer  calls  from  sources. 

My  main  concern,  however,  is  whether 
readers  think  the  Blair/ rimes  mess  is  an 
indicator  of  reporter  deception  and  editor 
blindness  at  newspapors  elsewhere. 
Speaking  last  week  with  editors  I  respject 
and  trust,  it  became  clear  that  reader 
reaction,  so  far,  is  fairly  limited. 

Duerr  said  she  and  her  editors  had 
kicked  around  localizing  the  Blair  story, 
seeing  what  journalism  students  at  nearby 
California  Polytechnic  State  University 
were  thinking.  In  the  end,  she  said,  it 
seemed  like  it  wasn’t  yet  an  issue  outside 
the  newsroom.  “People  are  smart  enough 
to  know  that  this  guy  doesn’t  represent  the 
entire  profession,”  she  said. 

Maybe  only  journalists  and  media  critics 
pay  attention  to  this  kind  of  stuff.  Maybe 
this  is  inside  baseball,  instead  of  a  “sharp¬ 
shooter’s  bullet  that  just  may  assassinate 
the  reputation  of  the  Fourth  Estate,”  as  I 
wrote  in  a  flash  of  anger  on  a  popular  Web 
news  blog  last  Tuesday.  I  still  worry  that, 
as  more  people  hear  about  the  Blair  mess, 
the  more  it  will  cheap)en  our  reputation. 

Will  the  public  ever  understand  that 
this  profession,  like  any  other,  has  its  bad 
apples?  Probably  about  as  much  as  they 
understood  the  difference  between  my 
mom  and  an  ambulance  chaser.  [§1 

Snow  is  editor  of  the  La  Jolla  Light,  based 
a  bit  north  of  San  Diego. 
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